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February Sales Set All-Time Record 





Sparks 


My Chassis Overhauled 
A “This and That” Column 
O'Dea Studebaker Distributor 
Birth of a Monicker 
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By 
Chris Sinsabaugh 







oa ON THE deadline. The paper 
has to go to press and our own 


| Bill Callahan is hollering for 
“Sparks.” There can be no more 
'dilly-dallying, he says. So here I 
isit in front of the trusty old type- 
writer, with a blank piece of white 
copy paper in the roller and won- 
der what to write about. My boast 
is that I never have missed a 
newspaper deadline, a record I 
must hold intact. So scratching 
my grizzled locks, relighting the 
half-smoked cigar, I decide to 
make it one of those this-and-that 
;columns, a little of “this” and 
|more of “that” and the job is done. 
; * * * 


IN A WAY I have an alibi for 
‘my stalling on this particular col- 
/umn, for this 1872 chassis of mine 
|has been in the service station for 
}an overhaul and a tune-up. The 
|chassis came back from the last 
|California invasion rather the 
‘worse for wear, so Doc Burnside 
gave it the once-over. Which 
meant I had to take time out from 
jthe office, but the time was well 
|spent, for the conductor was not 
jin the bad shape he thought he 
| was. He had imagined he had 
every ill under the sun, _ be- 
cause of an all-winter cold and a 
| shortness of breath, which might 
have meant anything. Doc found 
I had the blood pressure of a 
much younger man—nothing wrong 
there—that the old ticker was 
functioning properly and that after 
all my chief claim for sympathy 
was that I was suffering from 
| asthma—of all things! I wasn’t 
| headed for the graveyard and it 
| Wasn’t the heart that was kicking 
up the rumpus. But all this cer- 
tainly raised hell with column- 
writing for this issue. I’m making 
the deadline, though. 

* * * 


COMING BACK on the job on 
Thursday, I just had time enough 
cover one assignment for the 
column—Studebaker’s Detroit cele- 
bration of the corporation’s 88th 
birthday and the first anniversary 
of the Champion. At the same time 
the factory took advantage of the 
opportunity to induct into office a 
new distributor in the Michigan 
area—none other than Pat O’Dea. 
Really his right name is James 
M. but when he was a lad his foot- 
ball hero was Pat O’Dea, Wiscon- 
(See SPARKS, Page 19, Col. 4) 
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Estimated 280,000; 


Units Approach 
January’s Mark 


Total for Latest Month 
Is 35 Percent Above 
Period in 1939 


By Pete Wemhoff 
Associate Editor 


DETROIT.—Contrary to a 
normally-expected 10 percent 
seasonal decline, February’s 
new car and truck sales 
smashed all-time records for 
the month with a total of around 
280,000 units, it is estimated on the 


basis of reports from most manu- 
facturers. 


Previous record for February 
was hung up in 1929’s month 
when 273,693 new cars and trucks 
were sold. February, 1937, ac- 
counted for 265,546 sales, while 
February of 1939 showed 201,646 
units, giving the past month a 
gain of about 35 percent over a 
year ago. 

Although registrations are still 
incomplete for January, it appears 
likely that February’s sales will 
total very closely to the estimated 
285,000 units sold in January, 
despite the loss of an extra selling 
day in February. 

On the basis of an estimated 
859,000 cars and trucks produced 
in January and February, it will 
be noted that stocks of vehicles in 
the field were increased approxi- 
mately 295,000 units during the 
two-month period. Since inven- 
tories were not dangerously high 
at start of 1940 and since dealers 
are now entering the year’s strong- 
est selling season, the recent in- 

(See FEB. SALES, Page 2, Col. 1) 


Paul Sauerbrey, 
Plym’th Official, 


Dies in Florida 


DETROIT. — Paul C. Sauerbrey, 
60, vice-president and general man- 
ager of the Plymouth division of 
Chrysler Corp., 
died Mar. 3 at 
Fort Lauderdale, 
Fla. Mr. Sauer- 
brey had been in 
ill health for 
some time. 

A native of New 
York City, he 
joined the Mer- 
genthaler Lino- 
type Co. as an 
apprentice. His 
first employ in 
the automotive 
industry was with the Timken Axle 
Co. in Detroit. 

In 1926 he joined Chrysler Corp. 
as a member of the staff of K. T. 
Keller, now president of the cor- 
poration. His principle duties were 
organizing the present Plymouth 
division, and in 1929 he was made 
vice-president in charge of manu- 
facturing of Plymouth, with which 
he remained until the time of his 
death. 

Funeral services were held here 
Thursday afternoon. 





P.C. Sauerbrey 








Take it Slow and Easy 


HERE was an old darkie at home whose logic was better 

than his knowledge of history, whose pet phrase was: 
“Take it slow and easy as George Washington said when he 
discovered America.” Columbus probably would not have 
liked him for that, but when he would add: “It’s easy does 
it,” he probably was right. ; 

At this moment dealers of this country are faced with 
making a decision as to whether or not they want the 
National Automobile Dealers Assn. to seek federal legisla- 
tion regulating the automotive industry. There has been 
much harangue on both sides of this question, to which we 
have added more than our two cents. Accompanying the 
copy of this proposed bill, which will be received by some 
41,000 dealers this week, are two briefs—one pro and one 
con. 

To us, neither of these briefs adds much in the way of 
elucidation, and the problem is batted squarely up to the 
dealer as to which choice he shall make on the bill itself. 
These briefs are important only from the standpoint that 
they indicate clearly a sharp division of opinion among the 
leaders of NADA itself—and this division should give pause 
to any dealer in reaching a decision on which way to vote. 

There is a story told of a group of business geniuses who 
were gathered around a banquet table in a room on the 
upper floor of a hotel. Smoke seeped through under the 
doors and the cry of fire was raised. Elevator shafts were 
filled with flame and the main stairway billowed forth a 
cloud of smoke that indicated clearly there was no escape in 
that direction. At this juncture a Western Union boy en- 
tered the room and shouted, “Follow me! I know a way out.” 

Now it is unimportant whether or not he led this group 
of Tycoons to safety. The point is they followed him. Today 
the dealers of the country are beset with problems that to 
many seem equal to those faced by the men described in 
the fable above. A voice has been raised which in effect says: 
“Follow me down the legislative route.” 

Whether this route will lead to safety or to suicide, none 
can say, anymore than we can be sure that the smoke billow- 
ing up the main stair was not merely carried on an updraft 
from the flaming elevator shaft and that the stairway itself 
was intact. In all emergencies of this sort, it is better to 
walk, not run. Be sure your savior knows whereof he speaks 
before you follow blindly to escape a frying pan, only to 
tumble into a fire. 

Study this referendum carefully from all angles, but be 
sure your ballot arrives in Detroit not later than March 30. 
To refrain from voting for this bill is to vote against it and 
vice versa. You must decide whether or not the proposed 
bill will give you relief from present difficulties, without 
creating new difficulties of equal proportion. May we again 
ask that you follow the old darkie’s advice and take it slow 
and easy, but be sure to get your vote in on time. 


The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Saree in AN Today: 


Special to Automotive News 
CHICAGO.— Officials of the 
Automotive Trade Assn. Managers 
and the National Automobile Deal- 
ers Assn. converged here in the 
Drake Hotel Saturday to discuss 
test cases of the Wage and Hour 
act, along with the federal trade 
commission rules for the automo- 
bile industry. , 
Representing the local and state 
trade managers’ group were John 
E. Raine, president; Samuel B. 
Shapiro, secretary-treasurer; Pal- 
mer Hansen and W. A. (Cap) Wil- 
liamson, directors, and Tod Bates 


Make Pos. 
Chevrolet 42,806— 1 
Ford 35,141— 2 
Plymouth 25,668— $3 
Buick 18,351— 5 
Dodge 18,414— 4 
Pontiac 9,587— 7 
Oldsmobile 9,696— 6 
Studebaker 3,200—14 
Chrysler 5,082— 8 
Mercury 4,095-—10 


Total All Makes 
232,158 180,175 


For complete standings of all 
makes, see Page 15, this issue 


Pos. 
1—59,974 


$4.00 Per Year, 10c Per Copy 


Ballots Are Mailed 
To 41,000 Dealers 
In NADA’s Poll 


Dealers Urged to Return 
Votes Before Deadline 
On March 30 


By William C. Callahan 
Managing Editor 

DETROIT.—Ballots in the 
National Automobile Dealers 
Assn.’s referendum on the 
Patman bill, which would 
regulate the automotive 
industry, were placed in the mail 
last week and will probably be 
in dealers hands during the early 
part of this week. 

The mailing, which dealers will 
receive, contains a printed copy 
of the proposed Patman bill, ac- 
companied by briefs both for and 
against the measure, and a return 
postcard ballot addressed to the 
Automotive Research Bureau, 
Detroit. 

Wording on the ballot has been 
simplified to present dealers an 
opportunity to vote first: “Do you 
approve this proposed bill?” Yes 
or No. Second: “If not, do you 
approve any other type of federal 
legislation regarding the automo- 
bile industry?” Yes or No. The 
dealer merely places his cross in 
the square indicating his approval 
or disapproval and drops the card 
in the mail. 

He is not required to sign his 
name to the ballot if he does not 
care to, although space for that 
purpose is provided. 

By and large, the dealer’s great- 
est task now is to reach a decision 
either for or against the measure, 
and his decision will guide NADA 
in its future attitude toward this 
law or toward federal regulation 
as a whole. For this purpose, 
dealers should read carefully the 
two briefs both for and against 
the measure, but more especially 
the text of the bill itself should 
be given careful study in order 
that there can be no misunder- 
standing later. 

Ballots should be returned as 
quickly as a careful study of the 
entire question will permit, since 
tabulations will start not later than 
Mar. 30. 

Complete text of the proposed 
law was published in Automotive 
News Feb. 26. 

The brief prepared by the propo- 

(Continued on Page 38, Col. 3) 


ATAM and NADA Officials 
Huddling Over FTC Rules 


and Harry Bragg, wage and hour 
committee members. 

NADA was represented by Wal- 
ter Blanchard, manager, and 
Charles Bishop, general counsel. 





Accident Investigation 


Bureaus Cut Fatalities 
WASHINGTON. — Twenty-two 
cities, operating accident investi- 
gation bureaus in their police de- 
partments, showed traffic fatality 
rates 28 percent lower last year 
than the rates for the three previ- 
ous years. The reduction for all 
other cities was 16 percent. 
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Chicago Dealers D 


Feb. Sales Best in History 
But CATA Points Out Perils 


By Mel Adams 
Staff Correspondent 
CHICAGO. — February new car 
registrations in Cook county hit a 
new peak for that month, totaling 
9,894 units as against 5,395 for 
February, 1939, and 9,950 for the 
31-day January period this year, 
the Bureau of Motor Advice an- 
nounced last week. 


Judging from a bulletin of the 
Chicago Automobile Trade Assn., 
released almost simultaneously, 
however, the showing does not call 
for unmitigated rejoicing in the 
trade. One section of the bulletin 
decries the stress being placed 
upon “volume for volume’s sake,” 
while another calls attention to the 
uncomfortable number of cars be- 
ing sold to Cook county residents 
by out-of-state and out-of-county 
Illinois dealers. 


Chevrolet again was out in front 
for February with 1,855 new units 
registered. Plymouth held second 
place with 1,382, Ford was third 
with 1,234 and Buick fourth with 
1,008. In fifth place was Pontiac 
with 827, Dodge finished sixth with 
719, Oldsmobile seventh with 552, 
Packard eighth with 340, Hudson 
ninth with 322, and Studebaker 
tenth with 317. 


Following in order were Chrys- 
ler with 297, Mercury with 291, 
De Soto with 273, Nash with 199, 
Lincoln-Zephyr with 92, LaSalle 
with 89, Cadillac with 55, Willys 
with 39, and Graham with 1. 

Viewing the “cry for volume on 
the part of some factory repre- 
sentatives” with alarm, the CATA 
bulletin on this policy as having 
reached “a most’ unreasonable 
point, as for example, where deal- 


Feb. Sales 


(Continued from Page 1) 
crease of stock over retail de- 


liveries is not considered above 
normal. 
Chief fear in the industry at 


present concerns used cars, which 
have been piling up since intro- 
duction of 1940 models last fall, too 
often at inflated prices because of 
heavy over-allowances. Dealer 
groups in various localities, abetted 
by factory officials, have been 
able to liquidate frozen assets 
considerably in the past few weeks 
by means of used-car weeks and 
special sales. However, much still 
remains to be done in that direc- 
tion in the next few months. 


Most car and truck makers were 
able to chalk up new all-time rec- 
ords for February. Some of the 
detailed reports by companies will 
be found elsewhere on this page. 


Chevrolet Dealers Elect 


ST. LOUIS.—Chevrolet Dealers’ 
Assn. of St. Louis has elected the 
splewing officers for 1940: President, 
cc. Be ichardt, of Reichardt Motor 
Co.; vice-president, J. Rush James, of 
Downtown Chevrolet Co.; secretary- 
treasurer, High Roberts, of Roberts 
Chevrolet Co. Directors, in addition 
to the officers, are Wiliam J. Ras- 
mussen, of Big Four Auto Co., George 


Bilgere, of Bilgere Chevrolet Co., and 
Co. 


Watson, of Watson Chevrolet 


ers are assigned 1940 quotas far in 
oe of the business they did in 


“As a partial result,” the bulletin 
continues, “trading conditions are 
getting worse and dealers are sac- 
rificing profits to the Moloch of 
registrations. 7 


“In some cases, volume-minded 
dealers are giving higher and 
higher trade-in allowances with 
the idea of reaping a harvest of 
orders at a small profit. As a re- 
sult, all other dealers in the same 
line, and later in other lines, too, 
are compelled to give away their 
markup. Generally, the volume 
operator, if he doesn’t go broke 
quickly, is checkmated by other 
— operators so that they all 
ose. 


“Many dealers, because of com- 
petitive conditions, lost money on 
their combined new and used car 
operations, but finished in the 
black in 1939 because of their 
service departments and miscel- 
laneous earnings. 

“If new and used cars are re- 
garded as loss leaders, and un- 
fortunately that is the case in 
some dealerships today, and if 
profits in such cases essentially 
come from the service department, 
then why should a business man 
burden himself with the many de- 
tails and worries of running a new 
car agency? Why not open a super- 
service station and forget the new 
car business entirely? To talk fa- 
vorably of new and used car sell- 
ing as a loss leader is to tread on 
dangerous ground.” 

Another section of the bulletin 
reports that during January, deal- 
ers outside of Cook county sold 
522 new and current make used 
cars to residents of the county. 
Non-Illinois dealers accounted for 
245 of these units, and non-Cook 
county dealers in Illinois for 277. 
The importations came in from 
32 states, led by Indiana with 79, 
Wisconsin with 44, Michigan with 
24, Iowa with 23, Ohio with 10, 
California with 9, New York with 
7, and Missouri with 6. 

The CATA also disclosed that 
an Illinois law, seeking to curb im- 
portations by imposing a $25 in- 
vestigation fee in most cases 
where automobiles are purchased 
out of the state, is to be contested 
in the courts. The CATA and the 
Illinois Automotive Trade Assn., it 
adds, “strongly favor the uphold- 
ing of this law.” 


Ford Truck Sales 


Continue Heavy 


DEARBORN. —Retail sales of 
Ford trucks and commercial cars 
during February were the heaviest 
for any February since 1937. De- 
liveries to customers totaled 13,- 
328 units, an increase of 33 percent 
over February last year. 

Indication that the spring buying 
spurt is getting under way was 
given by the figures for the last 
10 days of February. Sales for this 
period amounted to 5,106, which 
was 50 percent greater than the 
same period last year. 





TOLEDO NEWSPAPERMEN 


et an earful of Hudson’s new spring demon- 


stration progmam. Left to right, in the Toledo contingent present at the meeting 


held in 
Norman Jamieson 
sales manager; 

territory; wey 


he Fountain Room of the Masonic Tomer last week, are Bert and 
Hudson Toledo distributors; H. 

Ross Williams, Hudson _ regional 
Gettins, automobile editor of Toledo Blade, 


for the Detroit 
edo Bi and Clifford 


Hollibaugh, national advertising manager of the Toledo Times. 
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ecry Stress Being Put on Volumel , 
Studebaker Celebrates .. . Pontiac Reports | a 
Best February oo 

Sales in Histor; 
FTER 


PONTIAC —Pontiac has juy 
completed the best February in jt, 4* &*C¥ 
history, according to D. U. Bath National 
rick, general sales manager, wit} P0 
total United States retail deliveries would ™ 
of 14,661 new cars, which is a gaj,, dusty, 
of 59.7 percent over the 9,177 Pop, late -” 
tiacs delivered in February, 193) hands 0! 
and 18 percent ahead of February! tion's 4 
1937, Pontiac’s biggest year. | After re 

“The record-breaking month jus, and 888 
finished also is ahead of January are incl 
when 13,670 cars were delivered’ bill itsel 
Bathrick said. “The last period of that the 
February was exceptionally goog read the 
+ | with 5,760 cars delivered compare his own 

to 3,269 for the same period las own eva 
» | year, and 5,437 for the last 10 day 
| of January.” ; Myr 

In spite of the large volume oj 
sales and deliveries, unfilled retaj, 
orders continued to increase, with to the 





STUDEBAKER DEALERS, distributors and salesmen from Michigan and 
pare of Ohio and Indiana celebrated the company’s 88th birthday at a luncheon 
mn Detroit’s Masonic Temple last Linge g In this photo, Courtney Johnson, 











F. Byrne, Hudson Eastern | Their Derivatives” at its ninety- 














left, Chicago special regional manager of Studebaker, cuts the cake while Pat 
"D ; 9,541 orders on hand compared t; This is 
O’Dea, new Studebaker distributor for Southeastern Michigan, looks on 2022 at the end of February, 19%| whether 
which is a ratio of almost five ti governr 
one. | they ul 
Used car sales are keeping pac sought 
with new car sales, it is pointe ply to : 
out, with a record February higi facture! 
of 32,098 for the month compare} by the 
to 22,489 in February last year. the Bill 
the present rate of sales used the nee 
stocks are turning over at the rat@ ers, wl 
of once every 35 days, which is@ effect o 
highly satisfactory condition, ations i 
oe , mn a mm ea ; cording to Bathrick. Defeat 
PONS 
THOSE , 
AMONG, THOSE, attending the, Stadebeker Juncheon in Detroit est Thareter| Packard Sales | O accep 
distributor for Southeastern Michigan; Ralph Lewis, Jackson (Mich.) distribu- that “tl 
tor, and W. H. Paul, distributor at Lansing. In Feb. Exceed conflict 
T sand dea 
voluntar 
January ~ voluntar 
DETROIT. — Sales of Pack fof man 
cars are climbing sharply, accord; sales as 
ing to M. M. Gilman, president part of « 
and general manager, with deliv/T am no 
eries of new cars during February tion ths 
showing an increase of 78 percenti able con 
over those for February, 1939) that it | 
During the last 10 days of Febrvj and, fro 
ary deliveries leaped still higher} now, ig 
exceeding those for the last Win regar 
days of February a year ago bj facturer. 
129 percent. ' 
vie Packard’s combined deliveries for Now 
ME ' January and February this year; whethe 
taal exceeded a for ae and would | 
February last year by percent) eonditic 
cR birth rty, h 1” aan : . 
edger salad Ay a of the Southens Cation p. By “D uring February this year, saic nents « 
zation in commemoration of Studebaker’s 88th birthday and the first birthday | Gilman, “we delivered 5,880 nev volunta 
of the Studebaker Champion. C. K. Whittaker, president of Studebaker Pacific | cars to purchasers. This compares 
Corp., cuts the cake for J. A. Barrett, left, Long Beach dealer. Looking on with 3.346 for Februa last year 
at right are Clete Mulick, regional manager, and Wallace H. Austin, vice- : : ty ry which 
president of Paul G. Hoffman Co., local distributor. |and with 4,371 deliveries made in 
7 re | January this year. Results in thé no case 
e | Soeeee selling field for the last gel an 
Chevrolet Sales in February | :0\css cf vetrusry this year in| ot wach 
| dicate that — are still furthe retail s 
e | increasing. During the last 10 days vehicles 
Approach All-Time Record sis toni we deiveret 268 rot me 
| Cars as compared with 1,161 in thé the beg 
—_ 7 . last 10 days of February a year obligate 
DETROIT.—A 65 percent gain in|days of February. A rise in used ago.” | decries 
new car and ee _— during |car stocks normally accompanies ceneeensctenncaaenineemanaste making 
the last nine days of February, 48S/an increase in new car sales. Re- : of 
compared with the corresponding | yersing this trend, however, Chev- wo Por - Restricted intd nen 3 
period in February, 1939, enabled| jet dealers lowered their stocks |New Zealand for the first six month} practice 
Chevrolet dealers to finish the nearly 1,000 units i it f the| 2f.,this year will be restricted that 
month with the highest February 7 tw ts in spite o ©) British vehicles. The value of impo i ‘a 
total of all time, 1929 alone ex- | "¢W Car gains. car of Gal's ts eae el eel 
cepted. New car sales for the| Sales of used cars totaled 60,-| vehicles and 35 percent covering co a 
month totaled 74,932. 050 in the last nine days, bringing | Pletely knocked down models. Thes! May? I 
During the last nine days of|the month’s aggregate to 146,605, ee, | ll adit hee Oe his quo 
February, 28,323 cars and trucksS|the highest February used car fig-| first half of 1938. With vehicles aver the fact 
were sold, as compared with 17,-|ure in the company’s history with | 28in& $350 each, the number of im) goo ois 
137 in the same period last year. | the exception of 1936. iy we would be limited to abot! P 
Volume for the final period of the = 
short month just ended was sub- ’ ac! 
stantially more than half that for + oll 
the whole month of February, 1939, = a 
when 50,788 units were sold. them” 
Significant, as an index of 
spring business, is the fact that May A 
even in the face of this sharp up- GAIN 
turn in new unit sales, Chevrolet e 
dealers reduced their field stocks ish = - 
of used cars during the last nine I not less 
. no limits 
ACS Sets Symposium oe 
P. I Indust be ente 
on Petroleum Industry jr 
NEW YORK.—To aid the pe- the sale: 
troleum industry in producing within ¢ 
super-fuels for aircraft and auto- the vol 
mobiles and to promote the orderly area sho 
expansion of the industry as a to prev 
source of synthetic organic chemi- creasin 
cals, the American Chemical So- sania aadaiiees addition, 
S $ i - x U 0! 
ciety will hold a national sym-| sen by HZ. evales of Campeele cena Core aenene Aaieesestct Wetel'y Bot see 
posium on undamenta os Angeles where the route on a western trip, from which he has just returned this gte 
dynamics of Hydrocarbons and | crossed that of M. E. Coyle, Chevrolet’s general manager. Standing, left ” the bj] 
nent, one Lo ot ben ee Coen Nowss Bob Corrigan, "Pasaden f 
ninth meeting in Cincinnati, Apr. Angeles Dail News; Herschel Blewett, og hay 48, BaF Next 
8-12. Ewald and W. G. Lucado, Los Angeles zone manager, Chevrolet. su 





: 


— 


le 





y| 
jus: 
Nn ity 


ath, Na 
with me 
arta 

Pon 
1939 


lary 

™ After 
jug, and agai 
lary, are 
req) bill 
d 


nst the measure, 


‘ own evaluation of the measure. 


* *¢ # 

My reason for this is that it 
seems to me that neither brief 
adds much in the way of clarity 
wit! to the basic question involved. 
dt) This issue seems to me to be 
1933) whether or not dealers want 
e ti government regulation, and do 

| they understand that regulation 
pact sought under the bill would ap- 
nte) ply to dealers as well as manu- 
hig!) facturers. In the brief prepared 
ares by the “Committee in Favor of 
. Al the Bill” emphasis is placed upon 

the need to control manufactur- 
ratj ers, while all reference to the 
is 4 effect of the bill on dealer oper- 
ations is glossed over. 


Defeatist Attitude 


day: 


e of 
e i} 


PONSORS of this brief have 
| accepted the defeatist attitude 
that “there is an irreconcilable 

| conflict between manufacturers 
iand dealers that they will never 
voluntarily solve.” This breach is 
said to be the desire on the part 
of manufacturers for volume of 
ord; sales as against a desire on the 
part of dealers for profitable sales. 
liv} T am not ready to accept the posi- 
“irreconcil- 
able conflict” in spite of the fact 
938.) that it has been true in the past 
and, from reports coming to me 
her} now, ig true at the present time 
in regard to at least one manu- 





tion that this is an 


by facturer. 
' * *¢ # 
for Now the point in this also is 
eat, whether or not the proposed law 
an¢ would bring about a cure for a 
ent’ condition which these propo- 
sai¢ nents claim will not be cured 
nev) voluntarily. Obviously they are 
— banking on Section 5, Article A, 
eal; which says: “Obligate the manu- 
i facturer, for a specified time (in 
thé no case less than three years) to 
las’ sell and deliver in each month 
im of such period to such dealer for 
he! retail such number of new motor 
ays vehicles as may be agreed upon 
66) not more than 120 days prior to 
= the beginning of such month and 
| obligate the manufacturer not to 
| discrimina 


’ 


with any degree of ac- 
eG curacy on Jan. 1, how many cars 
will be able to absorb in 
? If a dealer over-estimates 
thy his quota, does it seem fair that 
im, ‘he factory should be called upon 
ou) to ship him fewer cars than he 
can use, if on the other hand 
the factory would be constrained 
from shipping more cars than 

the dealer ordered when the 
) market could probably absorb 


May Add Dealers 
| AGAIN, while this article of the 
j Proposed contract would estab- 
lish a “term agreement” extending 
not less than three years, there is 
- limitation placed upon the num- 
t of such agreements that can 
entered in a given area. In 
ome words, if the factory felt that 
an Sales qoutas set by its dealers 
ue an area did not assure it 
|e volume the factory felt the 
| 8rea should yield, there is nothing 
r Prevent the factory from in- 
addins that volume by adding 
1 not onal outlets. Frankly, I do 
5 this od =. Genter pocteanton - 

c 

“the bill seem to find. 

yr * * * 
next I cannot help but feel 
such fighting words as “ir- 






Dealers tell me . . 


By William C. Callahan 








FTER considerable, and perhaps 
A excusable delay, ballots in the 
tional Automobile Dealers Assn. 


























ll on the Patman bill, which 
d regulate the automotive in- 
were placed in the mail 
‘ate last week and are now in the 
) hands of the majority of the na- 
tion’s 41,000 automobile dealers. 
reading the briefs both for 
which 
included with a copy of the 
itself, it would seem to me 
that the dealer’s safest bet is to 
read the bill carefully and make 
his own decision based upon his 
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reconcilable conflict” are more 
militant than mighty and tend to 
confuse rather than clarify an 
already badly misunderstood re- 
lationship. And I think that this 
“irreconcilable conflict” will re- 
main such only so long as we 
continue to approach this prob- 
lem with the attitude of a 
bunch of bickering boys, rather 
than upon a basis of sound busi- 
ness. We can’t rectify wrongs 
with recriminations. And don’t 
let “mad” words divert us from 
the fact that the cure which they 
—— promote may be no cure 
at 


Sales Below Cost 
ROPONENTS of this bill state 
further that manufacturers 

force the market and the charge is 

made: “When that volume exceeds 
the normal demand, an artificial 
market is created by lowering 
prices — but the manufacturer 
forces the dealers to stand the 
whole loss through over-allow- 
ances.” Now there is nothing in 
this bill to control allowances. The 
law it would create would be ad- 
ministered by the Federal Trade 

Commission, which has  consist- 

ently opposed any control of allow- 

ances. Now it may be reasonably 
said that a market is forced when 
sales are made below cost but it 
would seem to me contradictory 
to say in one breath that a market 
is forced when sales exceed normal 
demand, when in the next breath 
it is stated that the excess resulted 
from lower prices. 

s + & 


In this case it would seem to 
me, assuming the general charge 
is correct, that the basic trouble 
is that the market has been in- 
creased at the expense of the 
dealer, whereas the dealer should 
profit from the increase. Thus, 
so far as the manufacturer is 
concerned, sales are not being 
made below cost and from his 
standpoint the market is not 
forced. But if sales beyond nor- 
mal demand are being made 
at the expense of the dealer, 
then would not a better correc- 
tion lie in providing the dealer 
@ profit margin on these extra 
sales rather than reducing the 
number of sales? On this basis 
factories and dealers would profit 
from increased volume and the 
consumer would benefit from 
lower prices. This is a problem, 
though, between dealer and fac- 
tory and we doubt that a govern- 
ment bureau acting in public in- 
terest would be likely to step in 
and deprive the public of its 
right to buy cars at lower prices 
in order to protect the dealers’ 
interest. I think there has been 
too little constructive thinking 
about these problems on the part 
of both factories and dealers, 
and this is responsible to no 
small degree for our present po- 
sition. 

May I urge not only a careful 
study of the two briefs accompany- 
ing the copies of this bill, but more 
especially a careful study of the 
bill itself in order to reach your 
own decision? 


Defends Legislation 
5 DAY, I read your Feb. 26 is- 
sue, in particular your articles 
Dealers Choice and others, in 
which you take the assumption 
that governmental regulation is 
extremely hazardous; after reading 
these various articles I can only 
assume that the authors had never 
been in the automobile business 
and here’s why: 

“It seems to me that if there 
is to be regulation, it should be 
applied to all parties interested, 
namely dealers, manufacturers 
and consumers; at present the 
only ones regulated are the deal- 
ers and by the manufacturers 
and as long as there is a profit 
motive, I as a dealer would 
rather prefer government regu- 
lation, at least it is not worse. 


“TAOR the benefit of the writer of 
this article, may I relate to him 

some of the regulations a manu- 
(Continued on Page 19, Col. 1) 





NEWS, MARCH 11, 1940 


Wis. Assn. Opposes Patman Bill 





resen 
above. Berend will be succeeded at 
zone manager. 


tdoor advertising and 
Vodweniae’ai’s lunchcon in the Detroit Athletic Club im honor of F. A. 


ONE HUNDRED and twenty-five Detroit representatives of sy yo 


radio networks were ho 


manager of Pontiac to become West 
sg agency. A complete set of luggage 


hn 
the representatives, a up of whom are shown 
Saul Ue oueaii ontiac by WwW. F . 


Mougey, former Chicago 


Ballots Sent 41,000 Dealers 
In NADA’s Patman-Bill Poll 


(Continued from Page 1) 


nents of the Patman bill is as 
follows: 
1 “Volume vs. Profit. There is an 
irreconcilable conflict between 
manufacturers and dealers that 
they will never voluntarily solve; 
the desire for greater volume of 
sales by the manufacturer as 
against the desire for profitable 
sales by the dealer. 
2 “Forcing the Market. The man- 
ufacturer’s profits depend pri- 
marily on volume. When _ that 
volume exceeds the normal de- 
mand, an artificial market is 
created by lowering prices — but 
the manufacturer forces the deal- 
ers to stand the whole loss 
through over-allowances. 
“Manufacturers Dictators. The 
manufacturer is under no legal 
obligation to a dealer and forces 
him to sell more cars — even 
at a loss — under threat of 
cancellation. Being under no legal 
obligation the manufacturer need 
exercise little care in appointing 
dealers, so unethical dealers are 
deliberately placed in direct com- 
petition with you. 
“Check Manufacturers. Manu- 
facturers must be forced to 
recognize the dealer’s interest. 
The federal government is_ the 
only agency strong enough and the 
federal trade commission is the 
best equipped department to exer- 
cise the necessary supervision. 
5 “Conference Table. The confer- 
ence table method should be 


Buffalo Dealers Vote 


Against Patman Bill 
BUFFALO. — Buffalo dealers’ 
association last week went on 
record as opposed to the Pat- 
man-Horner regulatory bill 


Following a discussion of the 
proposed federal trade commis- 
sion code, the dealers requested 
the opportunity to give further 
study to the question and voted 
to call another meeting before 
Mar. 20 to take formal action. 





used, but this one irreconcilable 
conflict will not be solved there. 
“Must Recognize Dealers. This 
bill provides for a minimum 
three-year contract. This bill is 
not the whole answer but it 
seeks to do the one thing dealers 
cannot otherwise do — force the 
manufacturers to recognize the 
dealer’s right to run. his own 
business. 
“Buy Out on Cancellation. If, 
however, the manufacturer 
wishes to continue to exercise his 
control over the dealer’s opera- 
tions, then under this bill he must 
assume the responsibility of buy- 
ing out the dealer at fair prices 
if he arbitrarily cancels the con- 
tract.”—Committee in Favor of Bill. 

The brief prepared by those op- 
posed to the Patman bill follows: 

“AUTOMOBILE DEALERS OF 

AMERICA — 

“Please read, study and think of 
everything concerning legislation— 
its type, character, etc., and its 
effect on your business. Then vote 
your conviction. 

“And, in your own best interest, 
consider: 

1 “Federal Co-ordinator. The men 
to whom the proposed Dill 


would assign your affairs are 
politicians. Otherwise they would 
not be in a position to accept the 
responsibility. Think of those poli- 
ticians you know as managing your 
business. 
2 “Interstate Commerce. Pro- 
posed bill brings automobile 
dealers closer into interstate com- 
merce [Section 2, (a) and (c)] with 
all the involvement of the National 
Labor Relations Board and the 
Wage and Hour Act ready to come 


in. 
“Contracts Already Improved. 
NADA has made remarkable 
progress negotiating with manu- 
facturers even with a committee 
more _ half legislation-minded 

a. “Check your 1940 contract with 
that of even five years ago. 

b. “San Francisco resolution was 
not fulfilled. Rather than an 
equitable contract, 22 points or 
suggested provisions were dis- 
cussed with only two manufac- 
turers, but mailed to all manu- 
facturers and AMA, although 
several additional 'manufactur- 
ers invited such conferences. 

c. “Such 1940 contracts as have 
been presented to dealers so far 
show marked improvement. 

4 “Used Cars. Used cars account 
for your losses. Proposed legis- 

lation does not deal with this 

problem. 

5 “No Territory Protection. Ter- 
ritory protection wanted by 

most dealers was removed from 

the bill at the insistence of govern- 
mental advisors in the interests of 
the public. 

6 “The Real Danger. Section 11 
of this bill reads as follows: 
“*The commission is authorized 
to prescribe such rules and regu- 

lations as it deems necessary to 
ad out the provisions of this 
act.’ 

7 “Bureaucracy. This bill sug- 
gests that Congress sign a 

blank check to a commission — 

giving it authority to make rules 
having the full force of law. An 
act that will foster and propagate 

@ generation of pirates, gyps and 

unscrupulous fellows who will find 

it profitable to operate outside the 
law while you and all other law- 
abiding dealers maintain a cover 
for their operations during the 
brief period of our illusionment.”— 
Committee Against the Bill. 












3 
* 


Directors Cite 
‘Danger Signals’ 


In Referendum 


MILWAUKEE.—Directors of the 
Wisconsin Automotive Trades Assn. 
last week voted to oppose passage 
of the proposed NADA-Patman bill 
and voted against adoption of the 
Federal Trade Commission’s “Trade 
Practice Rules for the Automobile 
Industry.” 

The actions were taken after 
thorough analysis and discussion of 
the two subjects, and the results 
are being communicated to dealers 
in order that they recognize the 
following “danger signals” when 
voting in the forthcoming NADA 
poll of dealer sentiment on the 
Patman bill. The directors felt 
that every Wisconsin dealer should 
be cognizant of the following gen- 
eral basic facts before voting on 
the proposed federal legislation: 

1 “Directors believe that the bus- 
iness of automobile retailing is 
entirely intrastate, with a few iso- 
lated exceptions. They express the 
views of Wisconsin dealers in say- 
ing that automobile retailing 
should unquestionably be in the 
classification of intrastate com- 
merce rather than interstate com- 
merce. 
2 “Directors believe that, inas- 
much as the question of inter- 
state commerce regarding the au- 
tomobile retailing industry is now 


Kansas and Springfield, IL, 
a. oe 
page 


before the courts, it is only logical 
that recourse to federal legislation 
or departments be held in abeyance 
pending such determination. 
“Directors believe that several 
of the so-called beneficial pro- 
visions are more than questionable 








cisions, dealers would be subjected 
to the restrictions rather than 
the benefits of the law. 

“Directors believe that the 

benefits of the proposed legis- 
lation and governmental supervi- 
sion is problematical and that even 
if secured would be more than 
offset by ineffectiveness in general 
application, restrictive govern- 
mental bureaucracy, and increased 
costs of doing business. 
5 “Directors believe that the 

power granted to the Federal 


Trade Commission, in administer- , 


ing and enforcing the proposed 
law and trade practice rules, is 
too broad and that it would easily 
lead to abuse of such power to 
the detriment of automobile retail- 


ers. ; 
“Directors believe that there is 
too much centralization of gov- 
ernment activities and functions 
already and that regulation, not 
control, of intrastate business 
should be in the hands of the 
individual states. 
7 “Directors believe that legisla- 
tion to correct trade problems 
and abuses should be in the hands 
of individual states where it can 
be better controlled by dealers and 
where such laws can be strength- 
ened or amended to suit immediate 
conditions. 
8 “Directors believe that there 
are sufficient laws in Wiscon- 
sin to adequately cope with the 
trade problems and abuses to be 
corrected through federal legisla- 
tion or departments.” 





JOSEPH A. 
gratulating Everett Kircher, his newest dealer, who pee opened his own 


O'MALLEY, left, 


sales and service establishment at 14567 Livernois Ave. 


president of the Chrysler-Detroit Co., con- 


name of Kircher Motor Sales. A big house-warming signalized the formal 


opening. 


troit, under the 
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AUTOMOTIV E One sacred pledge we make our friends here and 

= now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve. 
wholly through the dissemination of NEWS which 
is timely, authentic and of value.—(AN 6-10-1983). 
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FTC Regulations 


OME question has been raised as to the intent of our edi- 

torial last week, which discussed the proposed Federal 
Trade Commission code for regulation of the automotive 
industry. In icular, it was felt that our reference to the 
imposition of a code by the FTC and the statement that 
such a code would, in our opinion, be somewhat deceptive 
might not stand up in the light of good reasoning. 

e main purpose of our editorial was to pre. the 
fact that there are two separate and distinct federal control 
actions now afoot. One is the Patman-Horner bill, which 
would place the regulation of the industry under the FTC 
and grant that body much broader powers; the other is the 
proposed code to be promulgated by FTC itself and based 
upon recommendations at a trade practice conference of 
the NADA held Apr. 28, 1938. 

A referendum on the first—the Patman bill—is now being 
conducted among all dealers by NADA. A hearing on the 
second will be held by FTC in Washington Mar. 20. The 
referendum will not be completed until sometime after Mar. 
30, the deadline set for votes to be in. 

Now we said that the code proposed by FTC would be 
“imposed” because we did not feel that the group request- 
ing the code represented a substantial majority of the in- 
dustry, as the industry is defined in its own proposed rules. 
We said that we felt the code would be deceptive, since 
it might lead many dealers to believe that its promulgation 
would extend the powers and jurisdiction of FTC, whereas 
as a matter of fact the promulgation of a code would not 
alter either the powers or the jurisdiction of FTC which now 
extends to perhaps less than 5 percent of the industry, if we 
are to accept the FTC’s own definition of the industry. 

We did not wish to impeach the motives of FTC or ques- 
tion its rights, but we do feel that with misunderstanding 
so rampant in the industry today, any action which would 
lead to possible further misunderstanding would be more of 
a hindrance than a help. FTC, we believe, would probably 
be the last to participate in any such action except by in- 
advertence. 





Wagner Bill Revision 


A'™= several years’ delay, it now seems likely that re- 
visions of the Wagner Labor Relations Act will be 
made during the present session of Congress. That there has 
been need for protection under this law for employers, who 
have been made to suffer while rival labor unions have 
bickered for control, has been quite obvious. Also there has 
been néed for some method to recognize the rights of a 
third party which have been jeopardized, if not tram 
upon, when in disputes sometimes arising between employ- 
ers and employes. 

A fine example of this latter situation was brought about 
last fall in the dispute between the CIO and the Chrysler 
Corp., in which the welfare of dealers, who were in no way 
involved in the trouble, could obtain no redress for the dam- 
age done to their businesses. In this particular case there 
were, perhaps, more workmen affected indirectly by the 
strike than were involved directly in it. This is, to be sure, 
a difficult piece of legislation to develop but with the short- 
comings of the present law so clearly in sight, it would seem 
that modifications that could provide greater protection for 


this one group, without impairing the rights of the other 


group, 
charges 


could devised if hysterical charges and counter 
can be subordinated to sound judgment. 


90 
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MORE “One group of Ameri- 

GOVT. can business men, 

CONTROL? numbering 41,000 and 

employing more than 

a million men, is flirting just now 

with the idea of more government 
in their business. 

“This group — National Auto- 
mobile Dealers Assn.—after a 
Washington meeting, is submitting 
to its membership for decision a 
plan to have government police the 
relationship between dealers and 
automobile manufacturers. 

“A bill designed to put this 
scheme into effect already is 
drafted and is sponsored by Rep. 


Patman, (Dem.), of Texas. That! 


measure, if enacted, would write 
into law what NRA codes sought 
to work out on a voluntary basis. 
The terms would be enforced by 
the Federal Trade Commission. 


* * & 


“The story itself is simple. Many 
automobile dealers—retailers of 
cars—are convinced that they do 
not get fair treatment from auto- 
mobile manufacturers. Their com- 
plaints were investigated by the 
Federal Trade Commission and in 
some cases were found to be jus- 
tified. Manufacturers changed a 
number of practices to remedy 
difficulties. 

“Now, however, there is a ques- 
tion whether the rules governing 
relations between manufacturers 
and dealers should be written into 
law to be enforced by government. 
It is this question that will be 
voted upon by the dealers. A vote 
in favor would increase the chance 
that Congress might act. 

* * * 


“The plan would be to restrict 
the channels of commerce to those 
automobile manufacturers or dis- 
tributors who “deal fairly and 
equitably with their dealers and 
the general public.’ To insure 
“fair dealing,” each manufacturer 
would be required to enter into a 
five-year contract with his dealers. 
The terms of that contract would 
be enforced by the government. 

“Briefly, those terms would re- 
quire that, when a manufacturer 
contracts with a dealer to sell his 
cars, the manufacturer must agree 
to let the dealer stay in business 
for at least three years if the deal- 
er meets fixed requirements. The 
dealer, in return, must agree to 
sell that particular company’s cars 
for at least three years. 

“The terms provide further that, 
where an automobile manufacturer 
desires to supervise his dealer, he 
must agree to fulfill some other 
conditions, including a promise to 
purchase the dealer’s stock of cars 
and his leases and other property 
in event the contract is cancelled. 


* * * 


“Involved essentially would be 
a broader use of government 
power to police the relationship 
between groups of business men. 

“Donald Richberg, who once ran 
the NRA and who still believes in 
self-government in industry as an 
offset to more political control 
over industry, warned the auto- 
mobile dealers against too ready 
acceptance of this supposed part- 
nership with government. He said: 

“Wt should be evident, even to 
the most ardent advocate of spe- 
cial legislation, that, while he 
may save his individual white 
shirt today, he is doing his part 
to put the government into the 
business of making black shirts 
and brown shirts which he will 
have to wear tomorrow. He is 
doing his part to make inevitable 
@ political control of all business 
in the not distant future.’ 

“A problem to be faced soon as 
the auto dealers take a national 
referendum among themselves, is 
this: many dealers want certain 
vested rights or quasi monopolies 
granted them by government. For 
such a privilege what will they 
have to pay? Probably the regula- 
tion by government of all dealer 
profits though not, of course, 
dealer losses.” — United States News, 


Feb. 2, 1940. 
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You Blow in Here; It Goes "Round and ’Round 
and Comes Out There 


In This Corner— 
‘Good Work ...... @ 
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Splendid 

Please accept my compliments 
on the splendid article in your 
Feb. 26 issue on the Patman- 
Horner bill. Keep the good work 
up.—H. L. Taylor, general man- 
ager, Mayflower Motors, Inc., 
Akron, O. 


Old Dealers 


We are at this time celebrating 
our thirtieth anniversary in the 
automobile business. 


We wonder how many dealers 
there are in the United States that 
have been in continuous business 
for this length of time.—C. F. 
Hardy, office manager, F. H. 
Dailey Motor Co., Oakland, Calif. 

Eprror’s Notgs: We regret we 
do not have data requested. Per- 
haps dealers concerned will an- 
swer Mr. Hardy’s query. 


Prices 

As an appreciative subscriber 
who really uses AuTomoitve News in 
his business, I would like to sug- 
gest that along with the tables 
showing car registrations, produc- 
tion and used car prices, one other 
feature would, from our viewpoint, 
be quite a desirable addition. 

Our suggestion is to also have a 
table showing the factory list prices 
of all popular makes and body 
styles of current passenger produc- 
tion. 

We use Automotive News regu- 
larly to show customers facts con- 
cerning the automotive industry 
and find it to be a great sales help 
by disproving fancy with facts. For 
our part, the facts concerning fac- 
tory list prices would greatly en- 
hance the value of the help to be 
had from your already very ade- 
quate coverage of the industry.— 
Russell Bennett, Cheraw Auto Co., 
Inc., Cheraw, S. C. 


Winter Sales 


St. Louis and the surrounding 
territory in Missouri and Illinois 
have just come through the coldest 
winter period in over 100 years. 


col are those of our 


in this umn readers. 
butions will not be accepted but confidence will 


The result has been a_ general 
slow-up in all lines, particularly 
in the sale of automobiles, both 
new and used. Stocks are about 
stationary at a fairly high level, 
so far as used cars are concerned, 
with normal stocks of new cars. 


February got off to a slow start, 
with no let-up in winter weather’ 
and little improvement evident in 
sales—D. E. Castles, West Side 
Buick Auto Co., St. Louis. 


Stocks Ample 


February new car sales in this 
territory appear generally to be 
under last month with stocks 
ample but not uncomfortable. 

Volume of used car sales is up! 
considerably, in some instances as| 
high as 40 percent with stocks 
showing a decrease.—Hen1i Behote- 
guy, manager Arizona Automobile 
Dealers Assn., Phoenix. 


Coming Events 


14-15—Washington. SAE National Aero- 
— meeting. (Washington Ho- 


28-29—Pittsburgh. SAE National Trans- 


portation and Maintenance meet- 
ng (Mellon Institute). 


APRIL 


.8-12—Cincinnati. American Chemical 
Society meeting. 


27-29—S pokane. Washington Motor 
preumpertation Assn. annual meet- 
ng. 


i 


MAY 


18-25—Tulsa, Okla. International Pe| 
troleum Exposition and Congress 


JUNE 

9-14—White Sulphur Springs, W. Vs. 

we summer meeting Greenbrier 
otel). 


17-18—Pittsburgh (Wm. Penn Hotel). 
Pennsylvania Automotive Assn. al- 
nual conclave. 


24-28—Atlantic City, N. J. (Chalfonte- 
Haddon Hall). American Society 
for Testing Materials, 43rd annual 
meeting. 
OCTOBER 


12-19—New York (Grand Central Pal- 
ace). Natio Automobile Show. 
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Neither Myopia, nor Hyperopia, 


nor Astigmatism | 


lowe BASIC DEFECTS of editorial vision can 
easily afflict organ of public information... 


MYOPIA—the shortsightedness that comprehends lit- 
| tle beyond the domestic scene, naively envisioning 


ral. our land as a self-sufficient, tight little isle. 


= HYPEROPIA—the farsightedness that is so preoccu- 


out pied with what’s happening over the horizon that it is 


- scarcely aware of tremendous things astir at home. 


ASTIGMATISM—the distorted perception that results 

- from eyeing all subjects from too partisan, too sec- 
in tional, too romantic a viewpoint. 

™ LIFE, from its inception, has attempted to keep 
refreshingly free from any such faults of focus. It has, 
in fact, brought into being not only its own completely 
his’ new picture-and-word editorial technique but also a 
cks Completely new editorial viewpoint. And it is this 
| unique viewpoint which has made of LIFE’s news- 


as) Camera a penetrating, all-seeing eye with a brain! 





ie 
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wwe 
anal ‘ 
FROM LIFE’S COVERAGE OF THE SECOND WORLD WAR 


ical 
For instance, in covering the biggest news in the 
tor 


et- World—the War—LIFE foreswears both whole-hog 

sensationalism and superficial sugar-coating. It re- 
pe| Veals this great human tragedy with vividness, clarity, 
and objectivity, illuminates history-in-the-making. 
vs. And, even more important, LIFE functions as an eye 
"\ that looks two ways at once—it sees and reports the 
el). conflict as waged 3,000 miles away . .. and at the same 
time sees and interprets the inescapable impact of that 
te, Conflict on present-and-future American living. 


It would be, however, evidence of defective editorial 


- Vision to let the war monopolize LIFE’s attention. 
yw. 0, LIFE’s new editorial technique continues to serve 


as the most lively, understandable means of helping 
Americans to comprehend and enjoy intelligently the 
land they live in. 


For instance, in LIFE’s absorbing pages, readers 
chug 1350 miles with a pretty yachtswoman down the 





a 8 3 Bias 
LIFE SAILS DOWN THE INLAND WATERWAY 


exciting Inland Waterway .. . and later go to a Bingo 
Party in Lowell, Massachusetts, where 3,800 mer- 
chants, mothers, mill hands, reliefers, every week play 
America’s No. 1 indoor game. They see, as only LIFE 
can show, the screwball publicity gags of Venice, 
California, most eccentric community of an eccentric 
state . . . and the gloomy pall of a “blacked out” 
American city—St. Louis, the smoke-ridden. 


It is an exciting and enriching experience to follow 
in LIFE’s color pages the contributions America’s 
outstanding painters are making to a genuine 
American Art. It is healthful culturally, too, to be 
kept up-to-date, via LIFE’s picture-and-word reviews, 
on the latest movie or play. 


And, whether it is reporting a college houseparty, a 
Revenue raid on Southern moonshiners, the terrible 
trek from the Dustbowl, or presenting a photographic 
essay on the great Northwest, LIFE provides an ab- 
sorbing, continuous course in how our fellow-citizens 
live. People are discovering more and more that its 
advertising pages, too, are an interesting, integral 
part of the entire informative, illuminating cross sec- 


tion of modern American living that is LIFE. 


Come Mars or high water, LIFE is dedicated to the 
proposition that its vigorous, new-age journalism en- 





“LIFE GOES TO A PARTY’ 


tails a high obligation. It is the obligation to inform 
many millions of Americans*—in LIFE’s own unique 
and modern way—about a// things that color and 
shape modern American living. 

LIFE, as “‘America’s Most Potent Editorial Force,” 
directs that force wholeheartedly toward effecting a 
truly enlightened America. 

For an enlightened America is the world’s 
greatest hope! 


« a 


*Latest figure—19,900,000 audience each week— 
scientifically established and reported by LIFE’s Con- 
tinuing Study of Magazine Audiences. 
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Ten Western States Push War on Trade Barrier: 


AUTOMOTIVE NEWS, MARCH 11, 1940 





Drive is Started to Avoid 
U.S. Government Control 


Special to Automotive News 

SANTA FE, N. Mex. — State 
officials, representatives of busi- 
ness and agriculture from Arizona, 
Colorado, Kansas, Nevada, New 
Mexico, South Dakota, Oklahoma, 
Texas, Utah and Wyoming met 
here the past week for a “trade 
barrier” conference — the third 
these states have held during the 
past year. the other two were 
held in Denver. 


It was voted to hold a fourth 


Olds Sales Break 
February Record, 
Exceed Jan. Total 


LANSING. — Oldsmobile retail 
sales for the last 10 days of 
February set a new all-time high 
for the period with a total of 5,753 
cars. This represents a gain of 102 
percent over the 2,855 cars sold in 
the same period a year ago, ac- 
cording to D. E. Ralston, general 
sales manager. 

Sales for the entire month of 
February also established a new 
record with a total of 13,541 units, 
which is an increase of more than 
59 percent over the 8,495 cars sold 
in February, 1939. 

Ralston pointed out that retail 
sales of 13,541 for February ex- 
ceeded the January sales of 12,370, 
which is the first time since the 
start of fall announcement of new 
models that February sales have 
been larger than those of January. 

Ralston also cited the increased 
sales of the Custom “8” Cruiser. 
During February 3,505 of this 
model were sold against 1,069 eight- 
cylinder Oldsmobiles a year ago. 


Richardson Is Named 
By Timken Roller 


CANTON, O. — Timken Roller 
Bearing Co. announces the ap- 
pointment of William H. Richard- 
son as assistant general sales man- 
ager. This is a new position 
created because of the increase in 
the company’s activities in bear- 
ings for general industrial use. 

E. H. Austin who will succeed 
Richardson as general manager of 
the Service-sales division has been 
with the company 21 years, having 
served as salesman, branch man- 
ager, and is at present assistant 
general manager of the division. 


Liddon Elected Head 


Of New Tenn. Assn. 

NASHVILLE.—Tennessee Auto- 

mobile Dealers Assn. has been re- 
cently organized. 

Officers elected are president, W. 
M. Liddon; first vice-president, 
Franklin Boyd; second vice-presi- 
dent, W. H. Claypool; third vice- 
president, J. C. Mahan; fourth 
vice-president, H. F. McCool; treas- 
urer, C. N. Rolfe jr., and secretary, 
James C. Havron. 


conference in Salt Lake City in 
June and representatives to the 
conference carried home with 
them an analysis of interstate 
“trade barriers” which they hope 
to eliminate “before the federal 
government finds it necessary to 
assert control.” 

Delegates will submit their find- 
ings to their state governments in 
an effort to secure immediate leg- 
islative correction. Formal recom- 
mendations included: 


1 Establishment of reciprocal 


trade laws as a means of tear- 
ing down the barriers. 
2 Uniform transportation laws as 
a method of reducing costly 
cane and to encourage added 
ade. 


Abolition of margarine and 
beer interstate taxes, termed 
detrimental to agricultural inter- 
ests throughout the United States. 
4 Consideration of problems of 
railroads. 

N. R. Graham, president of the 
Tulsa (Okla.), clearing house asso- 
ciation, said that interstate trans- 
portation laws, taxes and regula- 
tions were becoming “too complex” 
and were creating “so many diffi- 
cult problems that unless the states 
recognize their seriousness as trade 
deterrents, the federal government 
might find it necessary to assert 
control.” 


Buick Deliveries 
Set All-Time High 
For Two Months 


FLINT.—An all-time high mid- 
winter sales objective was achieved 
by Buick with domestic retail de- 
liveries during January and Feb- 
ruary totaling 37,184 cars. 

This was 44.6 percent over the 
corresponding period last year, 
when 25,716 were delivered at re- 
tail to customers in the United 
States. At the same time it sub- 
stantially exceeded the correspond- 
ing period of 1927, which was 
Buick’s previous record sales year. 

W. F. Hufstader, general sales 
manager, reported that sales dur- 
ing the last 10 days of February 
took a substantial upturn, and es- 
tablished a new Buick record for 
this period. They totaled 7,183, 
compared with 5,184 in the previous 
10 days and with 6,986 in the cor- 
responding 1939 period. 

A total of 18,116 Buick cars were 
delivered at retail in the United 
States during February, compared 
with 12,712 in February a year ago, 
a gain of 5,404 units or 42.4 per- 
cent, he said. 


©veks Two Reflectors 


ALBANY, N. Y.—Motor vehicles 
manufactured after Jan. 1, 1941, would 
be required to have two reflectors on 
the front end under terms of a Dill 
Sg ee by the Assembly here Feb. 

Sponsored by Assemblyman er- 
Fite, Poughkeepsie Republican, 
Senate con- 





son D. 
the measure now awaits 
sideration. 





Feb. New Car Sales Show 


Big. Gain in San Antonio 


Special to Automotive News 

SAN ANTONIO.—New car sales 
here in February continued to 
show improvement, with prospects 
for further increases as the ap- 
proach of warm weather invites 
motorists to more travel. Sales of 
cars according to individual makes 
were as follows: 

Buick, 44; Cadillac, 5; Chevrolet, 
160 (and nine trucks and 28 com- 
mercial units); Chrysler, 21; De- 
Soto, 7; Dodge, 63 (and four 
trucks and two commercial units) ; 
Ford, 132 (and 25 trucks and 24 
commercial units); GMC Truck, 5 
(and five commercial units); Hud- 
son, 17; IHC Truck, 4 (and 10 
commercial units); LaSalle, 3; Lin- 
coln-Zephyr, 3; Mercury, 11; Nash, 
8; Oldsmobile, 36; Packard, 10 (and 
one commercial unit); Pak-Age- 
Car, 5; Plymouth, 50 (and two 
commercial units); Pontiac, 47; 


Studebaker, 49 (and two commer- 
cial units); and Willys, 8. Totals, 
674 cars, 47 trucks and 79 com- 
mercial units for a total of 800 
vehicles. 

Registrations reported by out-of- 
county dealers were as follows: 
Chevrolet, (and one commercial 
unit); Dodge, 2 (and one commer- 
cial unit); Ford, 2 (and one com- 
mercial unit); IHC Truck, one 
commercial unit; Oldsmobile, 2; 
and Plymouth, 3. Grand totals: 885 
cars, 80 commercial units and 50 
trucks, or 815 units. 

This compares with 595 cars, 93 
commercial units and 54 commer- 
cial units, or 742 vehicles for 
January. 

Total sales during February in 
previous years were as follows: 
1935—657; 1936—915; 1937—709; 1938 
—509; and 1939—6588. 





MORE THAN 150 members +o Buick field sales 
wi 

ral sales manager, discuss ambitious plans for Spring 
territories are represented in this picture, left to 
Waller, Chicago, assistant general sales manager in charge of 


an initial spring sales session 
W. F. Hufstader, gene 
business. Two important 
right, O. L. 


the west; J. B. Nash, Chi 


cago zone manager; Hufstader, and L. D. 


onganieetion attended 
n Flin 


at the facto t and heard 


Horton, 


New York, manager of Buick’s New York zone. 





EATON McMILLAN, San Francisco 


San Francisco regional manager, discuss spring le 
t to right, at the field 


Chayne, Buick chief engineer, 


zone manager, and P. 8S. Steens 
se projects with C. 
les meeting in Flint. 





DISCUSSING SPRING sales 

right, A. H. Be 
special field representative; 
Sellgren, Cleveland zone manager. 


projects at the Buick field 


meeting 





BUICK DISTRIBUTORS from the Northwest predicted a stepped up retail 
volume in their territory. Here are shown BR. A. Mueller, center, Tacoma, 
(Wash.) distributor, and A. J. Campbell, Boise, (Idaho) distributor, discussing 
production with F. W. Hertrich, engineering department production technician. 





ager, and O. L. 
Buick spring sales session in Flint. 


Louisiana, Mississippi 
Sign Reciprocity Pact 
JACKSON, Miss.—Trucks licensed 
either by Louisiana or Mississippi 
can now operate freely in either 
state without additional license. 
E. A. Conway jr., acting secre- 


tary of state for Louisiana, has 
signed an agreement with Howard 


G. D. BEAVERS, Denver zone manager; J. BR. Carlson, Milwaukee zone man- 
Waller, qoctetnns general 


sales manager, left to right, at the 


Dyer, Mississippi motor vehicle 
commissioner, guaranteeing truck- 
ing reciprocity and eliminating a 
major barrier to commerce be- 
tween the states. The agreement 
has been the subject of negotia- 
tions for eight years, and parallels 
the agreements Louisiana has 
with Alabama and Georgia, Con- 
way declared. 





' 
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Springfield Assn. 


Opposes Control 
By Legislation 


SPRINGFIELD, Il. — Following, 
resolutions were unanimously) 
passed last week by the Spring.| 
field Auto Dealers Assn.: 

“Resolved, that the members of) 
the Springfield Auto Dealers Assn, 
do not favor government control of 
the automobile retail business, o;' 
any preferential legislation or! 
regulation pertaining to the auto.) 
mobile retail business whatsoever, 

“We, the undersigned member 
of the Springfield Automobile 
Dealers Assn. are opposed to gov. 
ernment regulation as suggested 
in ‘The Proposed Trade Practice 
Rules for the Automobile In. 
dustry’ as outlined in Bulletin of 
Feb. 19, with hearing scheduled 
for Mar. 20, 1940, although we are 
in sympathy with some of the ob- 
jectives but feel much progress has! 
been made in eliminating these! 
evils and feel much more will be) 
accomplished in the near future by. 
mutual co-operation between deal-| 
ers and manufacturers.” 


Kansas Dealers 
ainst Patman 


Bill, FTC Code 


MANHATTAN, Kan.—Following 
resolution was adopted unanimous- 
ly by the board of directors of the 
Kansas Motor Car Dealers Assn. 
in a meeting here last week: 

“Resolved, that the board of di- 
rectors of the Kansas Motor Car 
Dealers Assn., after giving careful 
consideration to the ‘Proposed 
Trade Practice Rules for the Auto- 
mobile Industry’ as outlined by 
the Federal Trade Commission, 
unanimously goes on record as op- 
posed to the trade practice rules 
in their present form. 

“Furthermore, the board of di- 
rectors also wishes to go on record 
as opposed to the NADA legisla- 
tive bill in its present form as it 
was presented to the dealers at the 
time of the 1940 NADA convention 
in Washington, D. C.” 


| 


«| Willys Shipments 


sales 
director of merchandising; E. N. Steger, 
Clarence Rey, Detroit zone mamnoer, and AY Cc. 


In Feb. Exceed 
1939 by 375% 


TOLEDO. — Domestic factory | 
shipments of Willys passenger cars 
and commercial vehicles to the end 
of February totaled 12,780 units 
since the 1940 model was _ intro- 
duced in October, it is announced 
by J. W. Frazer, president of 
Willys-Overland Motors, Inc. 

“This is an increase of 137 per- 
cent over the same period of the 
previous model year,” Frazer} 
stated. “February shipments were 
375 percent greater than February 
of last year.” 

Frazer declared that the Willys 
dealer organization was entering 
the spring selling season with an 
average of only five used cars per 
outlet. 

The Willys dealer and distribu- | 
tor organization is now the largest | 
since August, 1938, with 115 new) 
dealers signed during February, | 
Frazer said. He revealed that | 
Willys now has a total of 1,943) 
dealers and distributors. Over 800. 
of them have been signed since the 
1940 Willys model was introduced. 

Willys is also augmenting its} 
foreign sales organization, with 
important distributors just signed 
in Sao Paulo, Brazil, Rio de | 
Janeiro, and Johannnesburg, South | 
Africa. 


Gillette Is Taken Over 


by U. S. Rubber Co. 
EAU CLAIRE, Wis.—Stockhold- 
ers of Gillette Rubber Co. have 
voted dissolution of the firm effec- 
tive Apr. 1, with U. S. Rubber Co. 
taking over all liabilities of the 
local company, estimated at $4, 
315,000 and including a 5 percent 
first mortgage bond issue out- 
senting of $850,000 due Jan. 1, 
1955 


Merger is designed to bring 
about economies in operation of 
the U. S. company, parent firm. 





—_ 





In the interest of sound 
ing and the better inform 
public, groups 
dealers in vari 


merchandis- 
ation of the 
of General Motors 


Ous sections of th 
e 
country have put their names to this 


and similar advertisements in numer- 
ous local newspapers. We re-publish 
it here because of the importance of 


ite message to all b 
automobiles, = 


This is the standard price tag used 
by General Motors dealers to show 
what makes up the prices of new cars 
delivered to customers. “PRICE OF 
car” means the price we charge for 
the car itself, including reimburse- 
ment for Federal Taxandcondition- 
ing — “TRANSPORTATION CHARGE” 
means a charge for transportation 
from factory to you, based on rail 
rates —“‘OPTIONAL EQUIPMENT AND 
Accessories” means the charge for 
any extra equipment or accessories 
you elect to buy. 


heck automobile values 


HIS standard GM “plain- 
view” price tag you see pic- 
tured here looks mighty simple. 


It is, but once you've studied it 
over, you have the complete story 
on the price you pay. 


It brings right out into the open 
the charges that occasion.the dif- 
ference between advertised at- 
the-factory delivered prices, and 
the delivered prices you pay here 
in your home town. 


You can see how much you aye 
being charged for transportation 
of the car from the factory to you, 
based on rail rates—how much for 


Bi 


LESTER 
220 


CENERAL 
MOTORS 


any extra equipment or acces- 
sories that you may elect to buy. 


We General Motors dealers are 
marking every car on our show- 
room floors with this “plainview” 
price tag, to enable you more com- 
pletely to measure the values we 
offer. 


The merit of the cars themselves 
is plain to see — their good looks 
and good workmanship are re- 
flected in every detail. 


Yet value is always relative — it 
necessarily involves not only the 
price you pay but what that price 
includes—and this is true irre- 
spective of what car you buy. 


ALLE}®, OLNSON 


So keep this tag in mind when 
you're pricing cars, and if you en- 
counter charges not listed here or 
that you don’t understand, you’re 
forewarned and can do your own 
policing. 


We invite you to look over the 


stunning new 1940 General 
Motors cars we're now showing 
—on every count of size, utility, 
style and finish they reach a new 
high. 


Examine their features. Check 
their quality, point by point. 
Then consider the price tag. Thus 
you can appraise for yourself 
their outstanding value and see 
exactly what your money buys. 
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Canadian Car, Tru 
Upturn Started Near End 


Of ’39 Gaining Momentum 


By William R. Campbell 

TORONTO.—In a year that saw 
war alarms become an actuality, 
that saw a dithering buying mar- 
ket firm somewhat in the later 
months with the realization that 
something definite and _ tangible 
had descended upon the country 
(even if it was a tie-in with a 
European war of major propor- 
tions), sales of motor vehicles for 
the Dominion of Canada in 1939 
showed a drop of only 8.68 per- 
cent from the 1938 total. 


Moreover, the firmer tone in 
automotive purchasing has been 
continued into 1940. This is en- 
couraging, foreshadowing as_ it 
seems an era’ of greater buying 
power; yet it would be a foolhardy 
prophet in this country who would 
hazard an opinion as to the car 
buying market beyond the first six 
months of the current year. War 
is far too uncertain a proposition 
for definite prophecy, if such a 
phrase be permissible. 

Further analysis of the 1939 
record reveals that passenger car 
sales took a tumble to a mark 8.75 
percent under the 1938 level, while 
sales of commercial motor vehicles 
were down 8.41 percent. The re- 
spective figures were: Passenger 
car sales, 1939, 92,737; 1938, 101,635. 
Commercial car sales: 1939, 24,202; 
1938, 26,424. 

Outstanding in the 1939 Canadian 
record of motor vehicle sales was 
the showing of the: West. The 
four Western provinces combined 
(Manitoba, Saskatchewan, Alberta 
and British Columbia) showed an 
increase over the previous year in 
both commercial and passenger 
car sales, although they were small 
gains. In the passenger car field 
there was an increase of 4.48 per- 
cent and commercials were higher 
by 1.39 percent than in 1938. 

Saskatchewan led the parade 
for the entire Dominion in the 
matter of percentage increase. The 
prairie province’s total of 8,168 
units sold, as compared with 5,774 
in 1938, is an increase of 41.46 per- 
cent. 

The five Eastern Canadian prov- 
inces (Ontario, Quebec, New 
Brunswick, Nova Scotia and Prince 
Edward Island) did not show up 
nearly as well. With total sales in 
1939 of 83,042, the East was down 
12.91 percent from the 1938 total 
of 95,354. 

As mentioned, Canada recovered 
strongly from a jittery start in 
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10-12 TONS 


“LIGHT LOAD FOR NICKEL STEELS 


Fine tribute to the enduring quali- 
ties of Nickel alloy steels comes 
from the Oshkosh Motor Truck 
Company, Oshkosh, Wisconsin, 
builders of four-wheel drive equip- 
ment. In a recent report they say 
in part that “good service by 
heavy-duty vehicles results from 
units in which Nickel steels are 
specified for our earth-moving and 
automotive equipment. Nickel steel 
units invariably demonstrate low 
maintenance costs and economical 
operation.” In Oshkosh 10-12 ton 
trucks recently delivered for use 
in Texas oil fields where they 
must take punishment of cross- 
country operation, parts of Nickel 
alloy steels are specified for 
various major units such as the 
Hercules engine, Brown-Lipe clutch 
and transmission, Spicer universal 
joints, and Ross steering gear. In 
addition, Oshkosh uses Nickel al- 
loy steels in rear axle _ shafts, 
gears and in 
Timken roller 
bearings. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





automotive sales in 1939. As a 
matter of fact, the record shows 
that at the end of the first six 
months total motor vehicle sales 
were down 14,271 units from the 
1938 figure, and were still down 
13,004 units at the nine months’ 
mark. With the final figures for 
the entire year showing a drop of 
11,120 units from the 1938 figure, it 
is apparent that the Dominion 
rallied strongly in the last half of 
the year and outsold the corre- 
sponding half of the previous year 
by 3,151 units. 

In the race for first place in the 
passenger car field, it is interest- 
ing to note that, after surrender- 
ing first place to Chrysler Corp. of 
Canada in 1938, General Motors of 
Canada regained the top rung in 
1939 with total passenger car sales 
of 30,373. Chrysler Corp. was sec- 
ond with 29,941. Ford ended up in 
third place with 19,259, while 
Nash Motors led the independents 
with 3,680 to land in the fourth 
slot. Hudson was close behind 
with 3,627. 

Individual leadership in  pas- 
senger car sales went to Chevrolet 
which displaced the 1938 leader, 
Ford. Chevrolet totaled 16,470 sales. 
Ford was second with 15,496; 
Dodge third, 13,421; Plymouth 
fourth, 12,388; Pontiac fifth, 5,357; 
McLaughlin- Buick sixth, 4,111; 
Hudson seventh, 3,627; Oldsmobile 
eighth, 3,540; Mercury (in its first 
full calendar year) ninth, 3,501; 
Nash-LaFayette tenth, 2,902. Only 
changes in the first 10 from the 
1938 standings were the displace- 
ment of Ford by Chevrolet for 
first honors and the entry of Mer- 
cury in ninth position replacing 
Chrysler. 

In the commercial car field there 
was no change in the leaders. Ford 
again topped the parade with 6,- 
103 sales, and then followed: 
Chevrolet, 5,232; International, 4,- 
422; Dodge, 2,725; Fargo, 2,157; 
GMC, 1,908, and the others strung 
out far behind. 


In 1939 the “Big Three” lost 1 
percent of the passenger car sales 
market to the independents when 
they aggregated 85.9 percent com- 
pared with 86.9 in 1938. In the 
commercial car field International 
again made a strong showing 
when it increased its share of the 
Canadian market to 18.3 percent 
compared with 15.6 in 1938. 


Other truck makers to register 
gains of any consequence were 
Dodge with 11.3 compared with 
92 a year ago; Fargo which 
jumped to 8.9 compared with 6.7, 
and GMC with 7.9 compared with 
6.1. The “Big Three” dropped to 
74.9 percent of the total com- 
mercial sales compared with 76.5 
in 1938. Combining the “Big Three” 
and International, however, the 
share of the market left for the 
other independents shrank from 
7.9 percent in 1938 to 6.8 percent 
last year. 


Coster Is Named 


NEW YORK.—Dodd Coster has been 
appointed factory representative for 

'ulton Co., Milwaukee, covering New | 
York and New England states. 


INTERIOR VIEW of Will Rogers’ Memorial Coliseum, Fort Worth, in which Wee of garage 
Automobile Show sponsored by the Star- 
Telegram and participated in by 19 leadin 
More than 100 new model cars were on disp 


was held the third annual Spring 
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ck Sales Continue Firm in 1940 





A push-button below the instrument panel takes over the chore of top raising 
and lowering in this new Cadillac 62 convertible coupe, one of four new con- 
vertibles just announced. Vacuum in the intake manifold is tapped to exert 


pressure on cylinders at the side of the rear seat which in turn 


ift or lower 


the main side bow of the top. The power top is standard equipment on both 
the Cadillac and the LaSalle Special ceavertible coupes. me . 





20,000 Persons Attracted 
To Fort Worth Spring Show 


FORT WORTH.—More than 50,- 
000 persons attended the three-day 
Fort Worth Spring Automobile 
Show in Will Rogers’ Memorial 
Coliseum here. The annual event, 
to which admission is free, is 
sponsored by the Fort Worth Star- 
Telegram. 

Exhibitors expressed enthusiasm 
over sales and prospective lists ob- 
tained during the show. Dealers 
taking part in the show were as 
follows: 

Steve Cooke Motor Co., Dodge 
and Plymouth; Western Olds Co., 
Oldsmobile; Fort Worth Motors, 
Ine., Chrysler and Plymouth; 
Frank Kent Motor Co., Ford, Lin- 


Charles Splitdorf, 
Pioneer Inventor, 


Is Dead at 72 


NEW YORK.—Charles Frederick 
Splitdorf, 72, inventor of the Split- 
dorf magneto and long associated 
with his brother, the late John 
M. Splitdorf, in the invention and 
manufacture of spark plugs, igni- 
tion coils and other automotive 
electrical devices, died here Mar. 3 
in Roosevelt Hospital of heart 
disease after an illness of five 
years. 

A son of Henry Splitdorf, who 
founded the Splitdorf Laboratory 
in 1858, Charles F. Splitdorf and 
his brother expanded this organi- 
zation, and established it in the 
Bronx under the name of Split- 
dorf Electric Co., which grew until 
it employed 1,000 men. 

The brothers in 1914 moved their 
plant to Newark, N. J. The com- 
pany subsequently was merged 
with the Edison interests as Split- 
dorf-Edison Co., headed by Charles 
Edison, present Secretary of the 
Navy. It is now combined with 
other Edison manufacturing prop- 
erties in West Orange, N. J. 


“Dealers Tell Me,’’ by William C. 


Callahan, is an open forum for the ex- 
pression of dealers’ 


opinions. It ap- 
pears weekly in Automotive News. 





automotive dealers of the city. 
y on the floor, as well as several 


action-demonstrations of newly developed automobile features. 


coln-Zephyr and Mercury; Clar- 
ence Kraft Motor Co.; Arthur 
Teague Motor Co., and Bradley 
Burks Motor Co., Ford and Mer- 
cury; Ernest Allen Motor Co. and 
Southwest Chevrolet Co., Chev- 
rolet. 

Sanford Webb Motor Co., Buick; 
Jack N. McCrary Motors, Stude- 
baker; Mastin-Parris Motor Co. 
and Bob Burton Motor Co., De 
Soto and Plymouth; Packard Fort 
Worth, Inc., Packard; A. P. Mit- 
chell Auto Co., Cadillac and La- 
Salle; Clyde Burns Motors, Gra- 
ham and Hudson; Frontier Pon- 
tiac, Inc., Pontiac; L. C. Martin 
Motor Co., Willys; West Texas 
Nash Co., Nash. 

One of the highlights of the 
show was a special area in front 
of the coliseum, which had been 
roped off for the oldtime automo- 
biles whose owners had been in- 
vited to bring them to the open- 
ing. In addition to the display of 
100 new cars, exhibits were also 
devoted to accessories, safety 
features on the new cars and spe- 
cial cutaway models. 


4 Appeals Halt 
Jobless Pay in 
Chrysler Strike 


DETROIT.—Last-minute appeals 
by all sides concerned — Michigan 
Manufacturers Assn., Chrysler 
Corp., CIO-UAW and AFL-UAW— 
Friday blocked payment of $3,000,- 
000 in state jobless benefits to 40,- 
000 Chrysler workers affected by 
the 54-day strike last fall. State 
board of appeals will now pass on 
matter, with eventual contest in 
state courts expected. 

Varied charges made by appeal- 
ers against recent decision by 
Referee Charles Rubinoff, who 
held that 40,000 of the corpora- 
tion’s workers in separate plants 
were not voluntary participants in 
the strike, are as follows: 

Chrysler Corp.—cited 29 alleged 
errors in findings and declared 
Rubinoff’s decision, that the 10 
Chrysler units must be considered 
as separate plants, is in contradic- 
tion of NLRB rulings. 

CIO-UAW—appealed on behalf of 
20,000 members of union in Dodge 
Main, Truck and Forge plants, who 
were disqualified by Rubinoff. 

Michigan Manufacturers Assn.— 
charged decision threatened de- 
pletion of state’s insurance fund 
protecting all Michigan workers, 
meant possible higher payroll taxes 
and amounted to using jobless 
funds to finance strikes. 

AFL-UAW—appealed to protect 
awards already won by virtually 
all of this union’s members in 
Chrysler plants. 


4. New Jacks Offered 
YORK, Pa. — Four new streamlined 
acks have been added to the Manley 
and service matie® 

ipment. The jacks are of 2- 3- an 
a ‘capacities, and are constructed 
low to afford ample clearance for low 
chassis and bodies. 








GM Layoff Benefit 
Plan Set Up for 
Salaried Worker; 





Al 


ka 


h 


special 
NEW YORK.—Alfred P. Sloan) NEV 
jr., chairman of General Motors, motive 
announced last week a separation) within 


allowance plan for salaried em-| 
ployes of the corporation and its! 


month: 


in the 


wholly-owned subsidiaries in the| ing 7 


United States. It will affect more) 
than 40,000 persons. | 

The plan adopted for salaried) 
employes, together with the In. 
come Security and Layoff Benefit 
plans already in operation cover. 
ing the hourly-rated factory em. 
ployes, has the effect of providing 
proper consideration for every 
employe of General Motors Corp, 
it is believed. 

Plan provides that any salaried 
employe, with one year or more of 
continuous service, who is_ re. 
leased for reasons beyond his con- 
trol, will be paid a separation al- 
lowance. This will amount to 2 
percent of one month’s pay for 
each year’s service up to 10 years. 
For each year’s service in excess 
of 10 years the allowance will be 
on the basis of 35 percent of one 
month’s pay. The minimum separa- 
tion allowance is one-half of one 
month’s pay and the maximum is 
six months’ pay. Employes who 
are rehired will, by repaying their 
separation allowance, re-establish 
their service credits with the cor- 
poration. 

Under the plan, any salaried 
employe whose separation is 
recommended by his department 
head is assured a thorough con- 
sideration and review of all the 
facts before final action is taken 
regarding release or layoff. An ef- 
fort will be made to retain the 
employes covered by this plan who 
are laid off by one department or 
one division through transfer to 
another department within the di- 
vision, or another division in the 
samc community, if such opening 
is available and the employe is 
qualified for that work. 

Plan provides that any released 
or laid-off salaried employe, who 
has a complaint regarding his 
separation and who has exhausted 
all steps for adjusting the com- 
plaint within the division from 
which he was separated, may ap- 
peal the case to an official of the 
corporation. In this respect the 
procedure is somewhat similar to 
the plan established in 1938 which 
set up the General Motors Dealer 
Relations Board to review com- 
plaints brought to it by dealers. 


SAE Lists Speakers 
For Aeronautic Meeting 


NEW YORK.—Clinton M. Hes- 
ter, administrator, Civil Aeronaut- 
ics Authority, will be the chief 
speaker at the National Aeronautic 
meeting of the Society of Auto- 
motive Engineers, to be held at 
the Hotel Washington, Washing: 
ton, Mar. 14-15. He is to speak at 
the dinner Mar. 15 on “Inter- 
national Air Transport,” one of the 
most rapidly developing fields in 
aviation. 

SAE President Arthur Nutt, vice-| 
president for aeronautics, Wright} 
Aeronautical Corp., will share the) 
dinner program with Hester. Paul 

Lum, chairman of the SAE} 
Washington section, will preside} 
and SAE Past-President William | 
B. Stout will be toastmaster. 


Chris Sinsabaugh’s sparkling} 
‘Sparks’ column. is read by _ the} 
“‘wide-awake’’ in the industry. 
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Automotive Dividends Running Well Ahead of 1939 


Earnings in Current Quarter 
Seen Near Previous Levels 


cers) special to Automotive News 


YORK.— Prices of auto- 
securities continue to hold 
within the narrow range of recent 
months; meantime, the companies 
in the industry are not only lift- 
ing their earnings but are paying 
out larger sums to their stock- 


motive 


| holders. 


In the first two months of this 
year, dividend declarations by 
automotive companies approxi- 
mated $50,837,000, as against $45,- 
991,000 in the like period of last 
The major part of this in- 


me has been accounted for by 
arts and accessory companies, 


declarations of which in the two 
months amounted to $10,000,000, as 
compared with $4,876,000 a year 


Car and truck companies de- 
clared dividends calling for the 
disbursement of $40,837,000 against 
$40,405,000 a year ago. 

All the car and truck declara- 
tions were made in February, 
when the total compared with $39,- 
320,000 a year ago. Parts and ac- 
cessory firms last month declared 
$7,310,000 against $2,874,000 a year 
ago, making a total for the in- 
dustry of $48,147,000 compared 
with $42,194,000 in 1939. From this 
it will be seen that the gain for 
the two months over like 1939 pe- 
riod was accounted for entirely by 
February dividend declarations. 

One of the features of the past 
week was the annual report of 
Studebaker Corp. showing net in- 
come for 1939 of $1.31 a share on 
its common stock, against only 17 
cents for the first nine months of 
the year and contrasting with a 
loss in 1938. The major part of 
Studebaker’s 1939 earnings came in 
the final quarter. Excellent record 
made by Studebaker’s new Cham- 
pion entry in the low-priced field 
was an important factor in earn- 


ings. 

Earnings reports at hand thus 
far make favorable comparisons 
with the preceding year and in- 
dications are the good showings 
are being maintained in the cur- 
rent quarter. 

There has been little change in 


PATA Broadens 
Scope of Assn., 
Elects Officers 


PHILADELPHIA. — Philadelphia 


| Automobile Trade Assn., at its an- 
| nual meeting and election of of- 


ficers and directors Feb. 29, set the 
stage for an automotive industry 
association and placed itself in 
position for a future which will 
include member relationship for 
every type of automotive and af- 
filiated interest operating in the 
Philadelphia metropolitan area. 
Policies outlined and to a con- 
siderable extent made effective 
under Thomas B. Martindale, who 
was elected president first in 
March, 1939, have proved accept- 
able and sound in the interest of 
the industry and the public. The 
change in operating control of the 
association last December when 
new by-laws were adopted, has the 
endorsement and approval of fac- 
tory branches and distributors 
among the membership. 

New officers are as follows: 


President, Thomas B. Martin- 
e, Philadelphia; vice-president, 
ohn H. Gardner, Upper Darby; 
treasurer, Clifford R. Koelle, Phila- 
elphia; secretary, John A. La- 
fore jr, Philadelphia. 
E rectors are as follows: R. A. 
twin, Philadelphia; Edwin A. 
Bonet Upper Darby; James F. 
lywood, Philadelphia; Thomas 
IM Wry jr., Philadelphia; John 
P orrison, Philadelphia; Earl J. 
owell, Upper Darby; George H. 
auton, Philadelphia; Walter S. 
one Philadelphia and Rich- 
M. Ware, Philadelphia. 





School Bus Bodies 


LOUISVILLE.— art 

——After Jan. 1, 1942, 

wahoo! bus bodies used in Kentucky 

a bill introduced in the | ee 
e legislature by 

Senator H. Stanley Blake, of Carlisle. 





STOCK PRICE AVERAGES _ 


Previous Latest Year 
Week Week Change Ago 


SE MCCS oc cccccccee 35.97 35.98 +0.01 33.31 
10 car-truck co.’s ... 38.52 38.55 +0.03 34.33 
10 parts-access, ..... 25.58 25.55 —0.03 26.98 

4tire-rubbers ...... 23.20 22.97 —0.23 29.11 





market quotations for listed auto- 
motive stocks since the first of the 
year. There has, however, been a 
gradual downward tendency, with 
average prices at present being 
slightly more than a point below 
those prevailing at the start of the 
year. On a percentage basis, this 
decrease is about in line with the 
decline in stock market averages 
as a whole during this period. 

On the other hand, automotive 
stocks are above their price aver- 
ages of a year ago while the in- 
dustrial average of stocks on the 
New York Stock Exchange is 
lower. 





»<<-|Steel Decline 





SHUTTERS OF AMATEURB-OWNED cameras have been clicking at a new 
high rate since Jan. 15 when Packard opened its country-wide ‘Picture Pack- 
ard” contest. The tem is going up as Mar. 15, closing day of the contest, 
t. Clair, has been one favorite spot for 


nears. Ice on Lake near Detroit, 
sing Packard cars for the contest. In the picture, which the youn y is 
Suing, the muskellunge which had just been landed later proved weigh 


37 pounds. 


Sidener Named Director 


Of Noblitt-Sparks Firm 
COLUMBUS, Ind. — Announce- 
ment is made of the election of 
Merle Sidener, of Indianapolis, to 
the board of directors of Noblitt- 





Sparks Industries, Inc. 

Sidener is board chairman of 
Sidener and Van Riper, Inc., 
Indianapolis advertising agency, 
which has served Noblitt-Sparks 
for 17 years as advertising and 
merchandising counsel. 





Is Checked But 
Outlook Cloudy 


YOUNGSTOWN, O. — Although 
the recent decline in steel demand 
appears to have been checked, 
changes for the better have been 
too slight to indicate a complete 
reversal of the previous trend, ac- 
cording to major operators in the 
Mahoning valley district. 

Continued curtailment of con- 
sumer inventories and the ap- 
proach of seasonal expansion in 
the demand of some industries, in- 
dicate a possible improvement in 
steel buying, but since orders are 
still below the rate of production, 
no great immediate revival is ex- 
pected. 

Unchanged at 40 percent of ca- 
pacity was production in the 
greater Youngstown area last 
week, with indications that the 
rate would continue to hold 
throughout the current week. 
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Hopes Bolstered for Labor Peace at GM 


Latest Demands 
Will Be Modified 
By CIO Officials 


Special to Automotive News 

CHICAGO.—While National La- 
bor Relations Board offices in 
Detroit furthered preparations for 
the NLRB’s April elections in Gen- 
eral Motors plants, the CIO-UAW’s 
board last week tempered the 
union’s “immediate demands” upon 
the corporation, buoying hopes 
that negotiations of a revised GM- 
CIO contract will be peaceful. 

Union officials were cautious 
about predicting there would be 
no strike in GM plants when con- 
ferences are started following 
the NLRB elections, lest such 
statements be construed as a sign 
of union weakness, but Walter P. 
Reuther, GM director for the CIO- 
UAW, declared that “we have 
every expectation that substantial 
gains will be made for the GM 
workers through peaceful negotia- 
tions.” 

As concrete evidence that the 
CIO-UAW wants to avoid a repe- 
tition of the Chrysler Corp. strike 
last fall, 
modified its proposed demands on 
GM, including elimination of the 
drastic demands for a 30-hour 
week with 40-hour pay and a 
guaranteed annual wage. These 
previously had been announced as 
constituting the chief demands to 
be made on GM if CIO-UAW wins 
the NLRB poll, which it is ex- 
pected to do in a big majority 
of the 58 plants affected. 

Among major objectives now to 
be sought are these: 

1 *General wage increase for all 
GM workers. (Chrysler work- 
ers received a general three-cent 
pay boost plus certain additional 
raises in skilled classifications in 
outlying plants.) 
2 Vacations with pay. (This de- 
mand was not granted in the 
contract ending the 54-day Chrys- 
ler strike.) 
“Joint time study and negotia- 
tion with the union” on pro- 
duction speed disputes before an 
employe is penalized. Under this, 
corporation will set the pace and 
employes are to attempt to oper- 
ate under it before complaint is 
filed. (At Chrysler, union sought 
establishment of work require- 
ments before new-model produc- 
tion started.) 

Observers declare that bargain- 
ing relations between the CIO and 
GM have improved under direc- 
tion of R. J. Thomas, CIO-UAW 
president, and Reuther. The new 
machinery, under which written 
grievance records are kept of ap- 
peals made to corporation officials, 
is said to be compiling a set of 
precedents to speed handling of 
similar disputes in other plants. 


Pa. Truck Assn. 
Hits Rail Report 


HARRISBURG, Pa. — (UTPS). — 
Pennsylvania Motor Truck Assn. 
went on record last week that pub- 
lished statements accompanying 
the Pennsylvania Railroad’s annual 
report gave “an improper impres- 
sion,” and urged a state constitu- 
tion amendment prohibiting motor 
fund diversion. 

The first resolution pointed out 
“motor carriers suffer from same 
taxation burdens as railroads,” but 
“railroads of Pennsylvania are 
exempt from taxation on their 
right of way.” Trucks “in addition 
to system of taxation assessed 
against railroads and other forms 
of business enterprises, pay vari- 
ous special assessments,” including 
vehicle license, gasoline, operators’ 
license fees, excise taxes on equip- 
ment and supplies, the resolution 
added. 

‘Motor carriers, as users of high- 
ways, build and maintain their 
rights of way” through registra- 
tion and gasoline fees, and “con- 
tribute thereby improved streets 
and highways to railroad termi- 
nals,” the resolution explained. 

One other resolution declared 
highway fund diversion prevents 
“necessary highway improve- 
ments,” and “thereby increases 
danger of motor vehicle operation, 
and imposes inequitable tax bur- 
den upon” vehicle operators. 


the union has greatly 


Fetes 36th Birthday . 
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TWENTY THOUSAND persons were 


exhibit of Earle C. Anthony, Inc 
that compeny 's 36th anniversary 
success. 





HIGHLIGHT of the annual Earle C. Aamety, Inc. floral displa: 
tropical scene that abounds in growing orchids. Th 
the company’s 36th anniversary, drew 20,000 persons 


in: 
Packard distributor’s showrooms. 








ample evidence that the annual flower 


+, California distributor of Packard, celebrating 
in the automobile business, was an outstanding 
ictured here is the center lane through the floral exhibit. 


ey PE og tag? ed 


was this 
© four-day exhibit, celebrat- 
to the Califo 


Tuneups Improve Operation 


Of 3,000,000 Cars in 1939 


NEW YORK.—More than 3,000,- 
000 automobiles were spurred to 
greater efficiency last year by mo- 
tor tuneup service offered by 
garages and independent shops, a 
survey by Ethyl Gasoline Corp. 
discloses. 

Utilization of vast stores of 
latent power has been accomp- 
lished through closer teamwork 
between engines and fuels, ac- 
cording to John G. Martin, na- 
tional director of the Ethyl motor 
clinics. With recent improvements 
in gasoline offered by the oil 
companies, the car owner can get 
greater value for his gasoline dol- 
lars by tuning the motor to take 
advantage of these better fuels, he 
added. 

“A survey of shops providing 
tuneup service in the New York 
division of the corporation, com- 
prising metropolitan New York, 
western New York state, Penn- 
sylvania and New Jersey, showed 
that last year approximately 500,- 
000 automobiles were tuned,” Mar- 
tin said. This territory accounts 
for about one-sixth of the coun- 
try’s gasoline consumption, and 
since tuneup activity is equally as 
great in other sections of the 
country, Martin estimates that in 
1939 tuneup shops throughout the 
nation improved the operation of 
3,000,000 cars. 

Motor tuneup years ago was a 
question of repairs to keep the car 
running. As engines and fuels were 


Feb. Car Sales 
Hit New Peak 
In Philadelphia 


PHILADELPHIA. — Philadelphia 
Automobile Trade Assn. reports 
that February new car sales in 
Philadelphia county showed a gain 
over the corresponding month last 
year of 1,278 units, or 61.15 percent, 
and increased the year’s gain for 
the first two months 1940 by 2,075 
units or a two months’ gain in 1940 
over last year of 44.47 percent. 

Sales also made February this 
year the largest month in the reg- 
istration of new cars in Phila- 
delphia in history. February, 1929, 
held the previous record. 


improved, it was realized that 
motor tuneup was becoming an 
adjustment of parts to achieve 
better co-operation of motor and 
fuel for maximum performance. 
For this reason the Ethyl motor 
clinic program was founded and 
automotive shops began offering 
modern motor tuneup service. 


A report just completed shows 
that Ethyl motor clinics have 
held slightly more than 5,000 meet- 
ings in 159 cities attended by 280,- 
000 car dealers, service managers, 
mechanics, gasoline station opera- 
tors, oil company employes, and 
automotive and petroleum in- 
dustry sales personnel since the 
clinics’ inception on the Pacific 
coast in 1935. 


The 11 portable motor clinics 
now operating, each of which con- 
stitutes an indoor proving ground 
for automobile performance and 
fuel efficiency, will function in 
nearly 100 cities during 1940, Mar- 
tin announced. Each clinic unit 
has 12 tons of equipment seldom 
seen outside a laboratory, and is 
manned by a staff of five engi- 
neers. In each clinic center, from 
one to four meetings are scheduled 
daily for the various automotive 
service groups. 












Motor Industry 
Expand Exhibits 
For 40 N. Y. Fair 


NEW YORK.—Major automotive 
concerns will pour millions of 
dollars into elaborating and ex- 
panding their exhibits for the 
World’s Fair of 1940, which opens 
here May 11. 

Ford is devoting an entire new 
wing to a large, modern theatre, 
constituting one of the major 
building projects scheduled at the 
fair this year. Shows of varied 
nature will be presented daily. 
Completely air-conditioned and 
containing modern lighting, the 
theatre contains a revolving stage 
and luxurious seats and decora- 
tions. Walls covered with quilting 
will provide good acoustical prop- 
erties. 

In all, the Ford Pavilion will 
spend half a million dollars for ad- 
ditions and re-styling. The en- 
trance facade of the building is 
being re-designed, with an impos- 
ing all-glass front rising 74 feet 
from the ground to the roof. A 
commercial car display area is be- 
ing added and the Edison Institute 
exhibit enlarged. 

Sixty men are now at work 
executing plans for improvements 
in the Chrysler Corp. exhibit at the 
fair. Several hundred thousand 
dollars are being devoted to im- 
portant changes, including a newly 
designed central entrance to facili- 
tate the handling of heavy visitor 
traffic directly through the Rocket- 
port. 

B. F. Goodrich Co. will triple the 
seating capacity of its outdoor 
arena and animate additional 
product exhibit areas inside its ex- 


rnia | hibit, according to John L. Collyer, 


president. 


A tropical jungleland will greet 
visitors to the .Firestone factory 
and exhibition building at the 
World’s Fair this year, according 
to Harvey S. Firestone jr. The 
huge rotunda of the exhibit wiil 
be transformed to depict the hin- 
terland of Liberia, West Africa, 
where the company has extensive 
rubber plantations. Thatched na- 
tive huts will dot jungle clearings, 
while the various operations of the 
company in clearing the land, 
planting and tapping rubber trees 
for the latex will be dramatized. 


Dodge Dealers Plan 


Driveaway of Trucks 
DETROIT. — Approximately 75 
Dodge dealers and salesmen of the 
Oklahoma City region, including 
dealers in Oklahoma, parts: of 
Texas and Arkansas arrived in 
Detroit in force today to con- 
duct a huge Dodge truck drive- 
away caravan. 

Headed by J. P. Mansfield, re- 
gional manager and James A 
Keating, truck representative, the 
Dodge-Oklahoma delegation were 
greeted at the Dodge factory 
by T. W. Moss, director of Dodge 


truck sales; F. J. Timmens, gen- |; 


eral sales manager; J. W. Hutchins 
and E. J. Poag, assistant general 


sales managers and other execu- |taine 


tives of Dodge. 


For a fresh automotive viewpoint. 
read George M. Slocum’s “A Word in 
Edgewise.’ 
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fact that we 


have grown from 
largest truck dealers 





a small beginning to 


be one of the 
f of our success 


with Federal.” 





in this section is proo 
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ORK. — Federal Judge 
Fa My Conger last week dis- 
missed the federal government's 
$1,058,474 triple-damage suit against 
ading tire and rubber com- 
: which it had accused of 
we the Sherman antitrust 
law by conspiring to fix the prices 
tires. 
on a motion for dis- 
filed last April by Luther 
Day, counsel for the defendants, 
indge Conger declared the govern- 
ment could bring injunction pro- 
ings or institute criminal pro- 
against the alleged 
pfenders. The suit was filed in 


February, 1939. 

Conger observed that this 
=o i first action brought by 

rnment under Section 7, 
which provides that “any person 
yho shall be injured in his busi- 
ness or property by any other 
person OF corporation by reason of 
forbidden or declared un- 
lawful” in the act shall be entitled 
to triple damages. 

Section 8 of the act, he noted, 
defined the word “person,” as used 
in the previous section, as includ- 

corporations or associations, 
but did not specifically include the 

United States. 

In support of his interpretation 
that the word “person” could not 
be applied to the government in 
the absence of special legal action, 
Judge Conger cited numerous de- 
cisions of the United States su- 
preme court and other tribunals. 

The government’s suit was based 
on alleged losses of $351,158.21, 
which the government contended it 
lost between Oct. 1, 1936, and Sept. 
0, 1987, when it bought tires. Be- 





National Economy 
Demonstration Set 


By Studebaker 


SOUTH BEND—A “national 


8, \economy day” is to be staged by 


Studebaker on Mar. 16. On that 
day, in every city in America 
where there is a Studebaker deal- 
er, a Studebaker Champion will be 
put through a formal and official 
test of its gasoline consumption. 
The tests will be conducted by lo- 
cal dealers in conjunction with 
Prominent citizens, city officials, 
motor club officers and newspaper 
automobile writers. 

In each city the tests will be 
conducted under supervision of the 
municipality's official sealer, head 
of police traffic divisions or chief 
of safety forces. A prominent citi- 
zn will be chosen by the local 
Studebaker dealer to drive the car 
and he will be accompanied by an 
observer, 

In each case a Studebaker Cham- 
pion, the car that won the recent 
ore- Yosemite economy run, 
be used. It will be provided 
& calibrated one gallon con- 
iner and this, after being filled 
= gasoline, will be sealed by the 
a observer. It will then be 
aad to the fuel line of the car 
te the official driver will run the 
— the fuel is exhausted. The 

ce will be carefully recorded. 

®. ebaker, under the direction 
os D. Keller, vice-president 
ve net of the plan, will 
th prizes for the best demon- 
ony. Th of the Champion’s econ- 
; _ ere will be national prizes, 
coil for each of Studebaker’s 
markets and local awards. 


will 
with 











msuire Firm Agrees 
Pawtucket Gp ON: > Apex Tire, Ine., 
tipulation + I., has entered into a 
ission Witt, the Federal Trade 
rebresentati to discontinue misleadin 
ttomobile three ta tne sale of rebuil 
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fire Companies Victorious in U.S. Antitrust Suit 


federal Court Rules Out 
Case Over Identical Bids 





cause of a conspiracy between the 
defendants, the suit alleged, prices 
were higher than they should have 
been. On four occasions, it was 
charged, bids of the different com- 
panies were “identical to the penny 
in each instance on 82 or more 
different sizes of tires.” 

Defendants were Cooper Corp., 
Dayton Rubber Mfg. Co., Dunlop 
Tire and Rubber Corp., Falls Rub- 
ber Co., Firestone Tire and Rubber 
Co., Fisk Rubber Corp., General Tire 
and Rubber Co., B. F. Goodrich 
Co., Goodyear Tire and Rubber Co., 
Kelly-Springfield Tire Co., Lee Tire 
and Rubber Co., Mohawk Rubber 
Co., Norwalk Tire and Rubber Co., 
Pennsylvania Rubber Co., F. G. 
Schenuit Rubber Co., Seiberling 
Rubber Co., United States Rubber 
Products, Inc., and United States 
Tire Dealers Corp. 






















““Zerex’’-“‘Zerone” combination is a golden 
opportunity to profit-minded dealers 


“It’s new and it comes from Du Pont”—an unbeatable 
consumer appeal for any product. That’s why you’re 
going to find “Zerex” a blinger for sales next winter— 
and that’s why you should place your order early. 

“Zerex” is a non-evaporating glycol base anti-freeze 
and anti-rust, made to a special Du Pont formula, with 
distinctive ingredients to protect the cooling system 
in every way against rust and corrosion. 

“Zerex” won't boil off. It won’t seep, cree 
from atight cooling system. It is made for drivers who 
can be satisfied only by a higher-priced anti-freeze. 

“Zerex” will be easy to sell. Here’s why: (1) It is a 
Du Pont product and (2) Du Pont will tell the “Zerex” 
story to your customers and to millions of other car 
owners, in national magazine advertisements, in leading 
local newspapers, on outdoor posters, and in radio 
broadcasts. Du Pont supplies complete, attractive pro- 
motional and point-of-sale material. 


$2.65 A GALLON ... 70¢ A QUART 
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CARGO OF NEW and rare specimens of ocean life are brought to the Marine- 
land (Fla.) oceanarium from the Bahama Islands on the expedition boat, 
“Porpoise.”” Comfortably settled in specially designed canvas tanks, they are 
given a ride in a new 1940 Willys half-ton pick-up truck to Marineland. 
Finally they are put into huge water tanks with more than 200 portholes 
through which visitors may easily observe and photograph their ways of life. 
It was here on Feb. 14 that the birth of a baby porpoise was photographed 
for the first time in history. 


Maslowski Heads Assn. 


STEVENS POINT, Wis.—Carl Mas- 
lowski has been elected president of 








the Stevens Point Auto Dealers Assn. 

Other officers are Ed ith, vice- 

resident, and Al secre- 
-treasurer. 


Guilliaume, 


DuPont Announces ZEREX 


A NEW ETHYLENE GLYCOL ANTI-FREEZE 


or leak 


this new anti-freeze proposition. 





$1.00 A GALLON ... 25¢ A QUART 
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payee Action by AAR 


Portends Better 
Rail-Truck Tiein 


WASHINGTON. —Its resolution 
expressing opposition to railroad- 
motor carrier rate and route tie- 
ups has just been rescinded by the 
Assn. of American Railroads. As & 
result, the U. S. department of jus- 
tice is expected to drop its pend- 
ing anti-trust suit against the as- 
sociation and member roads. 

This, suit charged that the rails, 
by joint action, indicated by the 
resolution, had refused to establish 
joint rates and routes with the 
motor carriers. This was declared 
to be in violation of the Sherman 
act. Action of the association’s di- 
rectors in rescinding the resolu- 
tion and the expected withdrawal 
of the suit probably will lead to 
extensive rail-truck co-ordination, | 
in the opinion of Capital observers. 








And what about “Zerone” sales and dealer 
profits next winter? 


They'll be bigger than ever. It’s an old “Zerone” custom! 
In six years’ time, “Zerone” has become the largest sell- 
ing anti-freeze. Why? Because “Zerone” is the proven 
anti-freeze for average driving. Ideal for those who can 
satisfy their needs with a low-priced product. 

The materials from which “Zerone” is made are so 
effective that little is needed. Replacements are small. 
“Zerone” in a clean cooling system prevents rust and 
corrosion, gives better engine heat transfer, better en- 
gine performance. Tests prove that “Zerone” would 
keep water from freezing solid even at 215° F. below zero! 

There will be no let-down in “Zerone” promotion. 
Ads in leading magazines and newspapers and on out- 
door posters will again tell the motoring public all 
about “Zerone” anti-freeze. Place your pre-season order 
now for “Zerone” and “Zerex.” Call your jobber about 
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DU PONT ON THE AIR—LISTEN TO “THE CAVALCADE OF AMERICA” TUESDAYS, 9 P. M. E. S. T., OVER NBC NETWORKS 








Breathing Spell is 


End to Impediments Seen 


Vital to Continued Gain 


By William Uliman 
Staff Correspondent 


WASHINGTON.—With the year 
1940 bringing unprecedented re- 
sponsibilities to the automotive in- 
dustry, it is of vital importance to 
the nation and the world at large 
that it shall be free from the 
inflicted 


strangling harassments 
upon it in the last few years. 


That is the considered opinion of 
outstanding economists and busi- 


ness leaders, public officials and 
financial experts, and other au- 
thorities with a hand on the pulse 
of the times. The labor disturb- 
ances which have dislocated the 
industry periodically must not be 
repeated, they assert. 


The year unquestionably will be 









but virtually all portents, indus- 
trial and other economic indices, 
show the upswing to normal con- 


ditions is well under way. And, 


as always, the automotive industry 


has been the leading factor. 


Onset of war abroad immediately 
determined Uncle Sam to not be 


caught napping in any eventuali- 


ties. He would “walk softly but 


carry a big stick.” The national 
defense must be strengthened, and 


motorization is a major element 


in the modern army. Huge orders 
for trucks, tractors and automo- 
biles, parts and supplies have been 
placed and more will be. These 
are “military orders” and must be 
obeyed. 


The blighting effect upon agricul- 
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Urged for Industry During 1940/7 











av | Pontiac Gives 


Promotions to 
Betts 


Four Zone Mgrs|"~.,. 


PONTIAC. — Promotions involv, tisin8 
ing the transfer of three zong Friday 
managers to larger territories an; Denne} 
the elevation of one assistant zong sig2® 
manager to a zone managershi) 
are announced by D. U. Bathrick 
general sales manager of Pontiac salle 





& Ada 
















a crucial one for civilization. With 
most of the Old World wallowing 
in war, the foremost concern of the 
United States is preparedness 
which will protect it from involve- 
ment. In the perfecting of the na- 
tional defense, which is being ac- 
celerated as never before, the mo- 
tor industry is playing a leading 
— in which it must not 
ail. 

And there are numerous other 
considerations. For years it has 
been recognized that, as goes the 
curve of America’s No. 1 industry’s 
activity, so goes the welfare of the 
nation and its people. The effects 
are all-pervasive. The employment 
of millions is affected, albeit many 


ture overseas, brought about 
through the conscription of man- 
power by the armies, will cause 
increased exports of American 
farm products.. The prosperity of 
farmers from this source will de- 
pend largely upon their ability to 
get automotive equipment and sup- 
plies, so highly is agriculture now 
mechanized. 


Essential to Farmers 


Uninterrupted functioning of the 
motor industry is also essential to 
the welfare of agriculture because 
many millions of dollars worth of a 
dozen of its products go into the 
manufacture of automobiles annu- 
ally. These -range from huge sup- 


A. M. Sanders 






Clyde G. Riley 


Clyde G. Riley, for five yee 
manager of the Los Angeles zo 
goes to Chicago in a similar ca. ' 
pacity, succeeding Mougey tising 
who was recently appointed Pon 
tiac advertising manager. A. } —_ 
Sanders, zone manager at Sa hed 
Francisco for the same length of *™sim 
time takes over the Los Angele 
zone. associat 
John S. Bathrick, zone manage ee 
at Portland, Ore., succeeds Sané year agi 
ers, while Charles C. Curtie fo 
more than four years assists 
zone manager at Cincinnati, be 
— the zone manager at Port 
and. 





CURIOUS MOTORISTS, who pass the Glendale (R. I.) Super Service station 





operated by Ismile M. Hakky, frequently stop to examine the 1892 Duryea 
horseless carriage model parked across the street from station. The old car 
is still in running condition and frequently is seen on highways throughout 
Rhode Island in parades, etc. 


N.Y. Open House Placing 


Emphasis on Travel in °40 










" enbaugt 


promot 


of them are far beyond the con- 
fines of the industry itself. 

This year the situation is sharply 
accentuated. Because of events 
abroad there should be _ record- 
breaking travel in America—nearly 
all of it over the highways. In- 
creased demands upon the United 
States for foodstuffs also will 
create new need of automotive 
equipment and supplies throughout 
the vast agricultural regions. The 
diversion of motor manufacturing 
facilities of the warring countries 
to military purposes will create 
greater world markets for the 
American product, bringing about 
more employment in many fields. 

No one will contend that the 
nation’s worst depression is over, 


Enjoy Oyster Roast 


WASHINGTON. — Four _ hundred 
members and guests attended the an- 
nual. oyster roast of the District of 
Columbia Trucking Assn., held at the 
— Hotel last week. Guests in- 
cluded members of the staff of the 


Bureau of Motor Carriers of the Inter- 
state Commerce Commission and rep- 
resentatives of the American Trucking 
Assns. 


plies of cotton down to soy beans 
and flaxseed. 


With unemployment still a lead- 
ing national problem, jobs in a 
score of contributory industries de- 
pend very largely on continued 
large orders from the automotive 
plants. They rank first as a cus- 
tomer in not less than 10 impor- 
tant commodities. These include 
iron and steel in several forms, 
rubber, plate glass, nickel, lead. 
The automotive industry draws its 
raw material supplies from every 
state. 

The wars abroad will add a 
tremendous volume to American 
travel. This is of first importance 
to every community, even the veri- 
est hamlet. Estimates are made 
that as much as five billion dollars 
will be spent, most of it through 
a mounting demand for new and 
used cars, equipment and supplies 
and the other concomitants of 
modern travel — food, lodging and 
recreational outlay. The extent of 
the increase of motor vehicle travel 
will determine the degree of pros- 
perity of countless families whose 


Special to Automotive News 

NEW YORK.—A determined 
drive to turn the eyes of the met- 
ropolitan public from war maps to 
tourist maps, for relief from the 
tensions of world conflict, will be 
fostered by the 700 automobile 
dealers of the New York metro- 
politan area during their special 
Spring Open House Week, which 
opened Saturday under sponsor- 
ship of local dealer associations. 
The open house will run through 
Mar. 16. 

Maps and information with 
which to plan trips, outings or 
vacations will be displayed along- 
side exhibits giving “Previews to 
Pleasure” in automobile show- 
rooms as a means of persuading 
the public it should “Motor More 
in ’40.” 

Streamers bearing these slogans 
will herald the week from the 
windows of dealer establishments 
in the five boroughs of New York 
City as well as in Nassau and 
Suffolk counties on Long Island, 
Westchester County, and in four 
northern New Jersey counties — 


A. W. Pickett, of A. W. Pickett, 
Inc., publicity chairman; E. P. 
Mauder, of Cadillac Motor Car 
division, General Motors Sales 
Corp., and L. J. Eastman, of Pack- 
ard Motor Car Co. of New York, 
all of New York City; C. M. 
Bishop, of Bishop, McCormick & 
Bishop, Brooklyn; Dugal C. Camp- 
bell, president of Brooklyn and 
Long Island Automobile Dealers 
Assn., and Walter Stillman, presi- 
dent of New Jersey Automotive 
Trade Assn. 


“We have obtained the en- 
thusiastic cc-operation of automo- 
bile manufacturers, oil companies, 
travel bureaus, public officials, 
merchants and a host of others 
who appreciate how much America 
stands to benefit by thus being 
shown ways to keep calm to in- 
sure that the nation shall remain 
at peace,” Yarrington announced. 

“The campaign,” he added, “is 
in line with President Roosevelt’s 
proclamation of Jan. 13, declaring 
1940 ‘Travel America Year.’ The 
President urged not only increased 
travel in the United States but 


Riley joined Pontiac at Buffs 
in 1931 as city sales managey Denne 
later becoming Buffalo zone manj manage! 
ager. He was transferred to 
Angeles in November, 1934. Sandi Philadel 
ers entered the employ of General bell-Ew: 
Motors at Portland in 1930 becom) troit Fre 
ing zone manager for Pontia; 
there in 1932, where he remaine 
until his transfer to San Franciso 
in 1934. 





Bathrick became a district ms 
ager for Pontiac at Portland sevqpigh 
years ago. In 1936 he was manor for , 











the Eas 
sistant : 


0 prior to 


* 
John S. Bathrick Charles Currie 


incomes are dependent upon it. Bergen, Hudson, Essex and Pas- also among the American coun-| assistant zone manager at “Feat 

Highways throughout the United | saic. tries as the best way to consoli-| Francisco and one year ago Wed which , 
States are being improved upon a| Largest concerted movement of| date unity through greater ac-|back to Portland as zone manage balance 
scale never before attained. More-|its kind ever undertaken by auto-| qyaintance.” Currie has been with Gene —— 


over, this improvement is not con- 
fined to high speed arteries, for 
the secondary, or farm-to-market 
roads, are getting special attention. 
This is opening up thousands of 
miles of vistas of natural scenic 


mobile dealer associations in this 
area, the drive has been planned 
and developed by a committee of 
dealers representing all 12 par- 
ticipating counties. F. L. Yarring- 
ton, of Glidden Buick Corp., New 
York City, heads this committee, 


Special advertising is being pre- 
pared by motor car manufacturers, 
Yarrington explained, while huge 
poster panels in selected positions 
will proclaim to the passing public 
the “Previews to Pleasure” and 


Motors since 1928, his first pos 
tion having been in sales prom 
tion work in Detroit. In 1932 } 
went to Cleveland as district ms 
ager for Pontiac, 
mained until he went to Cincinnsi A 






where he 


beauty hitherto hidden from all “Motor More in °’40” slogans of | as assistant zone manager in tb 
but the hardiest of motorists, and | other members of which include . 111° Open House Week. Smaller | fall of 1936. MONT 
creating new demands for automo- reproductions of the posters will manufact 
biles by the inhabitants of those be supplied automobile dealers and by the A 
regions. gasoline filling stations for display CATA Reveals been so 
Big Govt. Supporter in the campaign territory during the Cour 

. ° 

Finally, high speed operation of the week. With them will be dis- Trucks Best Papers u 
the automotive industry and the tributed posters of the Greater a“ iment 
numerous other industries, busi- New York Safety Council urging Selli Months ikelihooc 
nesses and services associated with ised late’ clone oui ee = ng = 
degree of i e key a 
Retates tn the See pel theme of “Motor More in ’40.” CHICAGO.—Declared to be 4 Opposi 
aid that “will enable dealers 8€ aryng 


through the amount of revenue 
flowing from them for public 
purposes. Motordom is one of the 
biggest financial supporters of the 
federal, state and local govern- 
ments. Even in such an off year as 
1938 it poured more than a billion 
and a half dollars into Washing- 
ton’s coffers alone — three times 
as much as those other two great 
federal revenue producers, tobacco 


" ing trucks to base their plans {4 wou 

Dailey Fetes 30th Year 1940 sales in — of a hinder 
s the Chicago utomobile OF since ; 

As Dealer in Oakland Assn. gives the results of its i tirerate 
OAKLAND, Calif—F. H. Dailey|search to determine the best 84 supply , 
Motor Co. (Chevrolet) is celebrat-|ing months for trucks during ® 
ing its 30th anniversary. F. H.| past three years in Cook cout'}ang Does 
Dailey, the founder, has been a| April appears as one of the fo4the war 
member of the General Motors/ pest months each year, althowf The py, 
Dealers’ Council and started busi-| never the leader; January, Mi tion jn Ai 
ness here in 1910, handling the | and December twice, March, Ju¥of autom, 
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FORT SHELBY 


DETROIT 





and intoxicating liquors. Many bil- Premier car. and July, once. Which ny 

A dollar s-t-r-e-t-c-h-e-s farther at liens mere go Bd oe wane 2 Dailey has two sons engaged in January jled in 1987, followed = Ce 
the Fort Shelby. 900 rooms with | jace | ; ; DEVELOPMENT of a complete line | the business with him. “Gerry” is| May, April and July, and in 194 lates, 
; ge throughout the land. of drying lamps, designed to produce| used car department manager, | followed by March, December a %450,009 

bach, circulating ice water and ar soeer = coats. Seen Se effective infrared heat ra ‘s instead of while “Bud” manages the com-| April, while December was mie = 
Servidor—from $2.50. iS vee & Oe ‘ trie’s lamp department. Most powerful | Pany’s branch in San Leandro, | pest selling month last year, fd tion ay 


child in the United States and of 
which the automotive industry is 
the fountain head, must not be 
allowed to dry up in any degree 
through unwarranted or misdi- 
rected outside interference. 


lowed by May, June and April. | ttiod 9 
Absent from the list of the fod ceive }, 
best months each year were Fel "ent, th 
ruary, August, September, Octob# 4tion tp 
and November. Whi 


of the four infrared sources is a 1,000- | Calif. 
watt unit. e oes yy | i Ge 

-W unit. ere are two wa ee 
oe” sane one requiring special “Dealers Tell Me,’’ by William c. 
reflector equipment, as do the 1,000/ Callahan, is an open forum for the e ? 
and 500-watt on s; the other having | pression of dealers’ opinions. It ap 
its own reflector “built into” the bulb. pears weekly in Automotive News. 


J. E. FRAWLEY 
General Manager 


SERED 
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petts vice Denney 
" Charles H. Betts becomes adver- 
manager of Cadillac next 
(15), succeeding Frank J. 
, ] ey, who re- 
ca pened to join 
ershiy us, John 
hri 1k agency 
ArICK Cadillac - La - 


ntiad account 


ars 


nvolv, tising 
zond Friday 
























tive. 
ott, assist- 





Betts 


ant sales promo- 
tion manager of 
the company for 
the past year, 
joined the Lans- 
ing (Mich.) Capi- 


yea tal-News as a 
| zond = Denney classified adver- 
ar Cl ising solicitor in 1925. Later he 


ouge} 
; employed in the advertising 
Pon oo sat of Reo Motor Car Co. 
A. 3 and in 1928 went to Chicago as ad- 
th al ertising manager of V. L. & A, 
Btn “chicago sporting goods firm. His 
— association with Cadillac began in 
1996 as sales promotion manager 
anagel ¢ the Chicago factory branch. A 
San¢ ago he was transferred to the 
ie fo}tsctory as assistant to R. L. Rick- 
sistani nbaugh, sales promotion manager. 
ti, bel y W. Eberts, who has been sales 
Port! motion field man in charge of 
the East, will succeed Betts as as- 
3uffali sistant sales promotion manager. 
nage} Denney has been advertising 
mani manager of Cadillac for six years, 
0 Léiprior to which he worked on the 
Sand Philadelphia Public Ledger, Camp- 
eneral bell-Ewald, Detroit Times and De- 
recom) troit Free Press. 
ontiag 
naine ° 


cis} Buick is spreading its sales 
sory during the next two months 
in one of the most comprehensive 
advertising campaigns ever sched- 
wed at this period and second only 
to the new model announcement 
campaign last fall, A. H. Belfie, 
director of merchandising, reported 
last week to more than 2,800 Buick 
dealers. 

“Advertising program will be ex- 
panded in proportion to Buick’s in- 
creased retail volume which cur- 
rently is exceeding all previous 
records at this season,” Belfie said. 
urrie} ‘It will back up intensive sales 
se activity on the part of dealers, 
: mal expected to move Buick into new 

sevé high ground and establish a new 
/, mad par for retail volume of this make. 
it ‘Feature of the campaign, 
> wei which will include extensive and 
ao balanced use of virtually all types 
e aaa eal 
t pos © 
prom Australian Govt.’s 


t ms Motor Plant Idea 
co“) Appears Doomed 


in t 

MONTREAL. — The automobile 
panufacturing project, sponsored 
. 7 the Australian government, has 
. n so strongly assailed both by 

€ Country Party and by news- 
st papers usually supporting the gov- 

tele that there seems a strong 
ths lamers teat the Australian par- 





ent will rej i i 
in cme toa vote, ject it should it 
a anpPPosition to the plan centers 
ans {4 would contention that it 


iencel jj uneconomic and would 
Teal ander. the Empire air force effort 
its senate would compete with the 
st sé supp} uilders for the limited 
ing W rroject of skilled workers. The 
cout and po aw to be reconsidered 
ne fetthe wen ly postponed until after 
~ I tone, en foreshadowed produc- 
Y Juhot atte ustralia of large quantities 
4, Whie — engines and bodies, 
trom are imported mostly 
wet States Giada and the United 
a aah $4,450 ¢ called for Setting up a 
ae Which a manufacturing company 
ar, ff '®¢tion ara’ have guaranteed pro- 
pril. | Ptiod eat competition for a 
ne fod "ceive ve years and would 
ne ed Ment Pounties from the govern- 
Yetob tion tp MOmeY for this subsidi- 
Whie ice s special duty 
0 e 
® imported pcr ree years ago 
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The News of Automotive Advertising 


By Pete Wemhoff 






of media, will be three full-color 
rotogravure advertisements to 
appear during the next two 
months in newspapers with ap- 
proximately 5,000,000 circulation. 
Two of these will deal with the 
new convertible models currently 
being introduced, while the third 
features the Roadmaster series. 

“No fewer than six large-space 
ads in key city newspapers, backed 
up by at least 10 smaller space 
insertions, and a similar campaign 
in over 2,000 newspapers in other 
dealer cities, will appear during 
the next 60 days. 

“At the same time, a group of 
eight popular general magazines of 
large circulation will carry from 
one to six Buick advertisements, 
each supported by special audi- 
ence copy in a group of nine class 
magazines, some directed at the 
women’s market and all calcu- 
lated to carry the Buick story 
effectively to the greatest number 
of buyers. 

“In addition, the spring program 
calls for extensive use of business 
and trade publications of special 
character, while new outdoor post- 
ings of an unusual type will go 
up in 12,000 locations throughout 
the country about Apr. 1.” 


P. S. 


Fourth ad in Collier’s “Preven- 
tive Service” campaign, due in 
Collier’s for Mar. 30, will be titled 
“The Tune-Up That Comes in the 
Spring.” 

Citing that a spring tune-up 
is as much a part of operating 
“your automobile as the owner's 
license,” foreword of article de- 
clares that “in the springtime, 
when the car-owner’s fancy 
lightly turns to thoughts of dis- 
tant scenes, it is important that 
the car be in the same mood. 
The Spring tune-up is one of the 
most satisfying purchases you 
can make for your automobile. 
It contributes to your comfort, 
safety and pleasure. It protects 
the investment you have in your 
car and saves on operation and 

upkeep.” 

Remainder of article gives data 
on what needs tune-up on cars, 
with a suggestion that car owners 
visit service establishments. 


Roster 


1940 Roster Number of the De- 
troit Adcrafter, issued last week, 
is a spiffy edition containing 184 
pages. 

Los Angeles Examiner inserted 
page advertisement, devoted to 
plugs recently handed to auto- 
mobile sections of west coast 


papers by Chris Sinsabaugh, 
editor of Automotive News. 
Named 


Bryce R. Muir, for past 15 years 
with Ford Motor of Canada as ad- 
vertising and general sales man- 
ager, has been appointed manag- 
ing director of Benison Co., Ltd. 

Prior to joining Ford, Muir was 
with Curtis Co., Windsor, direct 
mail, and McKinney, Marsh and 
Cushing, advertising agents, De- 
troit. 


Ford Wins Suit 
On Wire Wheels 


LOUISVILLE.—A_ suit against 
the Ford Motor Co., charging in- 
fringement of patent on wire 
wheels, was dismissed last week in 
federal court and some of the tes- 
timony offered was described as 
“fantastic” by United States Dis- 
trict Judge Robert R. Nevin. 

Attorneys said $14,000,000 was 
involved in the suit, which was 
based on a patent issued to James 
Jones, of Manchester, Ky., and re- 
issued in 1928. Richard C. Kennedy, 
Cincinnati, trustee of the patent, 
was the plaintiff. 

Judge Nevin declared wheels 
manufactured by Ford infringed 
neither on the original patent nor 
on the reissue. He also asserted 
that a letter allegedly sent to 
Jones in 1919, 
Ford Motor Co. was not interested 


in his idea for a wire wheel, had | 


been proved a forgery. 


stating that the, 





HERE ARE four views taken from a 
film produced by Cadillac-LaSalle and 
General Motors engineers to anal 
the effect of side winds. With the wind 
pressure fixed, the amount of car devi- 
ation can be determined by_ measuring 
the shift of the film center-line on the 
checker-board pavement. In conducting 
the test, a motion picture camera was 
strapped to the top of the car. 


New Standlite Offered 


CHICAGO.—The Indirect Standlite, a 
new and improved fixture for gasoline 
stations, has been developed by the 
Goodrich Electric Co. here. 
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Packard Offering Workers 
Group Hospitilization Plan 


DETROIT.—Employes of Pack- 
ard Motor Car Co. and all of its 
subsidiaries are being offered a 
group hospitalization and surgical 
insurance plan, it is announced by 
M. M. Gilman, president and gen- 
eral manager. The hospitalization 
feature is also available to de- 
pendents of employes. 

The plan augments group health, 
accident and life insurance which 
now embraces $30,000,000 in life 
insurance. 

Employes accepting the new 
plan would be assured of hos- 
pitalization benefits up to $4 per 
day for a period of 31 days. In ad- 
dition, provision is made for spe- 
cial hospital charges up to $20 and 
surgical fees up to $150. In em- 
ploye maternity cases the same 
benefits are provided, except that 
the hospitalization period is limited 
to 14 days. 

An employe’s wife or unmarried 
children between the ages of three 
months and 18 years also can be 
assured of daily hospital benefits 
at $3 per day for a period up to 
31 days and special hospital 
charges up to $15. Benefits for 
wives of employes in maternity 
cases are provided at the rate of 
$3 per day for 10 days, together 
with special fees up to $15. Surgi- 
cal coverage is not provided for 
dependents. 

The cost to each employe for his 
benefits alone is 75 cents per 
month. For one dependent there is 
an additional cost of 60 cents per 
month, making a total of $1.35, and 
for two or more dependents the 
cost is 90 cents for the dependents 
or a total of $1.65 per month. 

“The new plan,” Gilman ex- 
plained, “will become effective 
when 75 percent of our 17,000 em- 


Cleveland Plain 
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ployes elect to accept the benefits 
it offers. It is, we believe, an im- 
portant and most worthwhile ex- 
tension of the protection offered by 
group insurance through the Pack- 
ard Aid Assn. More than 90 per- 
cent of our factory employes now 
have this protection. The new 
plan will be administered by the 
Packard Aid Assn. and under- 
written by the Aetna Life Insur- 
ance Co. which now handles our 
other group plans. 

“Packard employes and _ their 
families have been paid $2,253,753 
in life insurance and permanent 
total disability benefits since 1921 
under our group plan. Since 1930 
when the Packard Aid Assn. added 
group sickness and accident cover- 
age $447,417 has been paid Packard 
employes in these benefits, making 
a total of $2,701,171.” 





New Service Department 


Builds Profits in Wyo. 
CASPER, Wyo.—A complete one- 
stop service, which was opened 
early this year by Lee’s Car Mar- 
ket (Hudson), has proved to Lee 
G. Miller and Adolph E. Winter 
jr., co-proprietors, that it pays to 
maintain a modern service depart- 
ment. In its new location the com- 
pany is able to advertise the most 
complete automotive service in the 
city, and service profits have risen 
considerably since the new place 
was opened, according to the own- 
ers. 

The building is divided into a 
new-car showroom; a service sta- 
tion where gasoline and oil are 
dispensed and lighter service op- 
erations such as greasing and ad- 
justments are performed; a repair 
department. 


BUFFALO EVENING NEWS (E) 
Detroit News (E&S) 


Dealer (M&S) 


Chicago Tribune (M&S) 
Washington Star (E&S) 
Rochester Times-Union (E) 
Milwaukee Journal (E&S) 


Rochester Democrat-Chronicle (M&S) 
Baltimore Sun (E&S) 
Youngstown Vindicator Telegram (E&S) 


The Buffalo Evening News, a six-day evening newspaper, led 


the field-a tribute to Buffalo as a great automotive market and 
recognition of its outstanding advertising medium. The News 
leads Buffalo in nearly all advertising classifications-it leads 


the country in automotive lineage. 


BUFFALO EVENING NEWS 


Edward H. Butler, Editor and Publisher 
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37% of °39’s Road 


Nearly 40 Percent of Victims 
Pedestrians, Survey Reveals 


HARTFORD, Conn.—"“Smash 
Hits,” the tenth annual safety 
booklet just issued by the Travel- 
ers Insurance Co., records pic- 
torially and graphically the facts 
about accidents in which 32,100 
persons were killed and almost a 
million and a quarter others were 
injured last year. 

Highlights from the annual re- 
port, based on official records of 
the 48 states, include the follow- 


Exceeding the speed limit was 
responsible for 36.5 percent of the 
fatalities and 22.5 percent of the 
injuries in 1939. 

Nearly 40 percent of all traffic 
accident victims were pedestrians. 

Almost 87 percent of the fatal 
accidents occurred in clear weather 
and almost 80 percent happened 
when the road surface was dry. 

More than 93 percent of the 
drivers involved in fatal accidents 


Generator Hailed 
As ‘Work-Horse’ 
On Modern Car 


DETROIT.—“Among the recent 
advances in automobile engineer- 
ing is the way provision has been 
made for handling the increased 
demands made on the electrical 
equipment of cars,” says George 
Allen, chief engineer of Dodge. 

“Required to provide ‘light, heat 
and music’ and other conveniences 
in addition to routine duties, the 
generator has largely replaced the 
battery as the ‘maid-of-all-work’ 
in the modern automobile,” ex- 
plains Allen. 

“Time was when the work de- 
manded of a car’s battery was to 
start the engine, furnish current 
for ignition, light two small head- 
lamps, one small tail lamp, a dome 
light, and lights on the instrument 
panel. That was all—and it put a 
‘load’ averaging between 8 and 9 
amperes on the battery and gen- 
_ carried mostly by the bat- 


ry. 

“Gradually it became necessary 
to step up capacity until today, on 
Dodge passenger cars, the gen- 
erator—almost without help from 
the battery—can handle a peak 
load of 35 amperes at a uniform 
voltage and maintain an accurately 
controlled charge to the battery.” 
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In Cloudland 
HOTEL HOLLENDEN 


Jn Columbus 
THE NEIL HOUSE 


In Akson 
THE MAYFLOWER 


In Cosning, h.&. 
BARON STEUBEN 
HOTEL 


In Jamestown, hb. 
THE JAMESTOWN 
and 
THE SAMUELS 
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The hotels that chock with every travel standard 











were male and less than 7 percent 
were female. 

More persons were killed on 
Sunday than on any other day of 
the week, while the heaviest in- 
jury toll came on_ Saturday. 
Wednesday was the safest day for 
travel. The period between 7 p.m. 
and 8 p.m. was the most dangerous 
hour of the day. 

The motor vehicle death rate, 
based on mileage, is at least three 
times as high by night as by day. 

The report views with growing 
concern the increase in automo- 
bile-pedestrian accidents, par- 
ticularly in metropolitan areas at 
night, and devotes an entire sec- 
tion to the problems of the man 
on foot. One illustration: shows 
that, while a man takes one step 
and advances one yard, an auto- 
mobile being driven at 30 miles an 
hour advances nine yards. Another 
shows that a pedestrian in dark 
clothing is all but invisible to the 
driver at night a mere 100 feet 
away but is clearly visible in light 
clothing up to 200 feet or more. 

Failure on the part of both driv- 
ers and pedestrians to appreciate 
these and many other facts was 
largely responsible for the record 
of 12,470 pedestrians killed and 
almost 300,000 injured in 1939, the 
report states. 

Special features in the booklet 
include statistics and editorials on 
such phases of traffic safety as 
truck-passenger car accidents, 
compulsory motor vehicle inspec- 
tion plans, night driving, and an 
article by Dr. George Gallup on 
male vs. female drivers. 

The insurance company will dis- 
tribute 2,500,000 copies of the 
booklet this year in the interest of 
highway safety. 


Pontiac Calls 
Star Salesmen 


To Conference 


PONTIAC. — Twenty-three star 
automobile salesmen from many 
parts of the country, each one the 
winner in his zone during a sales 
contest that ran from Jan. 10 to 
Feb. 10, will be the guests of 
Pontiac in Detroit and Pontiac 
Monday and Tuesday, according to 
D. U. Bathrick, general sales 
manager. 

“For four years Pontiac has in- 
vited a dealer to represent each 
of its zones at the monthly mer- 
chandising conference,’’ said 
Bathrick. “This time, however, we 
decided to bring in a group of our 
best retail salesmen and give them 
an opportunity to talk, just as we 
do the dealers. To select the sales- 
men for the trip to the factory 
we held a nationwide Silver Streak 
Sweepstakes during January and 
February, and the winners are our 
guests at the March meeting.” 

Subjects discussed at the confer- 
ence meetings were sent to each 
winner in advance so they could 
come prepared to talk. Advertising, 
sales promotion, used car selling 
and various phases of new car 
selling will be included on the 
program. There will be a banquet 
at the Hotel Statler Monday. 

Tuesday will be spent inspecting 
the Pontiac factories as well as the 
adjoining Fisher Body plants. Pon- 
tiac engineering and production 
heads will be met during lunch at 
the Pontiac plant and the meeting 
will close with a final discussion in 
the company conference room. 


Up and Down 
COLUMBIA, . C.—Gasoline tax 
collections for Februa totaled $1,- 


000,041, as compared th $943,995 in 
February, 1939, reports Chairman 
Walter & Query, of the state tax com- 
mission. 
July 1939, through February 1940, 
totaled $8,640,838, compared with $7,- 
901,192 the period July 1938, 
through February 1939. 
- - e 
LITTLE ROCK, Ark.—Revenue Com- 
missioner Z. M. McCarroll reports that 
line tax collections for Pobruaty 
fotaled $778,828, as compared wit 
12,849 in February 1939. Automosi 
o 


ipts for Februa 
icense receip in the 


$956,306, compared with $768, 
same month last year. 







Collections for the period| 4 
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Toll Occurred in Clear Weathe 








BEREND WELCOMES MOUGEY. F. A. Berend, who has resi 
advertising manager to become West Coast manager of Mac 


dams, Inc 


manager of Pontiac’s Chicago zone. 


3 is here welcoming his successor, o Gs 
0 


ed as Pontiac 
anus, John & 
Mougey, left, former 





Nation’s Color Preferences 


As Varied As Hues Come 


WILMINGTON, Del. — A recent 
study of color preferences in motor 
cars made by the Duco color ad- 
visory service, of E. I. duPont de 
Nemours & Co., discloses wide 
variations in the likes and dislikes 
throughout the country. 

The only finish the entire coun- 
try agrees on is black, which is 
seldom nosed out of first place. 
Its lead may change from 30 per- 
cent over any other color in one 
section of the country to 5 or 10 
percent in another, yet it is usually 
tops as a motor car finish. In 1939, 


however, an exception to the rule 


occurred on the Pacific Coast 
where dark gunbarrel grey super- 
seded black in first place. 

“On the Pacific Coast are re- 
corded the most violent changes 
in color preferences,” reports Eliz- 
abeth Russell, of the “Duco” serv- 
ice. “There, people are so insistent 
upon having their cars finished in 
light colors that many manufac- 
turers do not even attempt to 
sell them the regular color lineup, 
but substitute pale, light nuances 
for the darker shades. 

“In spite of their overwhelming 
preference for light shades, the 
Far West shows the most even 
distribution of color preferences 
of any section of the country. 
While usually the leader, black 
rarely rates a higher sales per- 
centage than 20, while few colors 
sold on the Coast average less 
than 5 percent.” 

In 1939, almost 25 percent of the 
cars sold on the West Coast were 
finished in two types of grey fin- 
ish; dark blue-steel grey and pale, 





“HELM INDICATOR,” which K. T. 
Keller, president of Chrysler Corp., 
had installed on a Dodge car for Capt. 
Ibert B. Randall, retired commodore 
of the United States Lines and former 
master of S. S. Leviathan and Man- 
hattan. Lookin for an instrument 
which would show him the _ precise 
steering position of the car’s front 
wheels (a la ocean liner), Capt. Ran- 
dali appealed to Keller, who had de- 
vice and installed on commodore’s car. 
Indicator is gear-driven by steering 

st. When car wheels are parallel to 
the car, the inter is at top dead 
center, the indicator otherwise moving 
with steering wheel rotation. 


frosty, blue-grey shades_ which 
have little appeal for the rest of 
the country. To date this year 
color preferences are entirely dif- 
ferent. Almost 40 percent of the 
cars now being sold in California 
are finished in creamy beiges and 
light, but brilliant, greens, little 
interest being shown in grey. 

“Another extreme change in color 
preferences was recorded in the 
deep South this year,” Miss Russell 
says. “In 1939, although this sec- 
tion bought almost 50 percent of 
its cars finished in black, dark 
blue was a strong second choice, 
while the balance of the country 
rated blue no better than fifth or 
sixth choice. This year, the same 
region has relegated blue to fourth 
place. It is still choosing its colors 
in contradiction to the rest of the 
country, however, for its second 
choice color is now dark green — 
a situation that, again, exists no- 
where else. 


“A semi-tropical climate does not 
seem to determine color choice, 
for the deep South has a climate 
with much sun and sub-tropical 
foliage, yet more black cars are 
sold there than anywhere else. The 
only exception is Florida, where 
the demand for light colors is 
very great.” 

.Middle Atlantic states, particu- 
larly the “Tidewater Section” and 
the “Dutch Country” of Pennsyl- 
vania, buy so many cars finished in 
black it is difficult for any color 
to make much of a showing. This 
region does evince some enthusi- 
asm, however, for dark grey and 
dark green. 

New England is second to the 
Middle Atlantic states in prefer- 
ence for black. New England defi- 
nitely turns thumbs down on light 
colors and brown. 

Next to the Southwest, the 
Northwest buys fewest black cars. 
Dark grey has been, and still is, 
the prime favorite, with dark 
green a close third. Light grey is 
fairly well received, and maroon 
is growing in popularity. 

Middlewestern and the Prairie 
states, after a long period of select- 
ing dark grey as second choice 
color, have replaced it with 
maroon, something that has never 
happened before. This is peculiar 
to these regions, for in spite of 
maroon’s growing popularity the 
country over, nowhere else in the 
U. S. has it succeeded in rising 
to better than fourth place. 

Within these sections there are 
sharp color preferences. Richmond, 
Va., buys a higher percentage of 
black cars than any other city, 
while Los Angeles buys the small- 
est. Syracuse, N. Y., likes dark 
greys, Memphis refuses them. In- 
dianapolis likes dark green, Omaha 
dislikes it. 

St. Louis chooses more cars fin- 
ished in maroon than any other 
district, yet New York dislikes that 
color. Pale grey beige is more 
popular in Los Angeles than any 
other city. Omaha is one of the 
few places where mapleleaf browns 
sell well. Dark biues sell best in 
Charlotte, N. C., while strangely, 
conservative Philadelphia does not 
care for dark blue. 


ae 





Chevrolet Starts 
Sales Drives in 
45 Retail Zone 


DETROIT.— Members of Che 
rolet’s retail selling organization ; 


the Detroit zone, 1,100 strong, mi GEN. ¥ 
Tuesday in the Masonic Temp) Chevr 
here to launch a March and Apr) Buick 
sales drive. Pontia 
Simultaneously, the other Oldsm 
zones in Chevrolet’s retail divisiog Gad.-L 
throughout the country held simjcHRYS! 
lar sessions, at which a natioy Plymo 
wide March and April sales driv podge 
was outlined to the more than §) Chrys! 
000 dealers, their sales managel pe SX 
and salesmen. FORD 
Theme of the two-month pn fordt 
gram harks back hundreds ¢ mMercu 
years to the days of the swagge| rincol 
ing Musketeers, famed in DumalgtDEI 
“Three Musketeers” and _its-sipaCKAl 
quel. “The Order of the Marchingypso:’ 
Chevroliers” was inaugurated dyasH 


these zone meetings, every memw LLY: 
ber of the retail force being eipanTA 
rolled in a campaign to defeat thig 
Baron of March and the Ear! ¢appmo 
April. Elaborate costuming aniwiscr 
pageantry marked the introductio 
program. 

In each zone, members of Chey 
rolet’s honorary salesman’s ¢ Henney, 
ganization, the 100 Car Club, 4 Interna’ 
ceived recognition for winnir 
membership in this group durin 
1939. F l 
The Detroit meeting was und e 

( 
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the direction of R. E. O’Brien, zon 
manager. D. J. Stonesifer, ci 
manager, and W. M. Hurd and & ‘ 
ward Cowan jr., assistant zon . 
managers, were also on the pr 


gram. Honor awards to the 100 C a 
Club men were presented 1 oa - 
O’Brien. 

League Starts War P 


On N. Y. Truck Bip" 


BUFFALO, N. Y.—Branding tiipga -Las 
proposal unnecessary at this timinneyrok 
Niagara Frontier Industrial "h evaler 
fic League has swung into actitiy.coto. 
to defeat the Cheney bill in ttyoace. 
state legislature which would bao. 
commercial motor vehicles of Vilheanan 
tually all types from non-urbiiqydgon. 
highways on week-ends and publij incon. 


holidays. ‘ash 
Dids.... 
cheolghame38 here: 
Studebal 


Willys. . 


SNOW PLANE — 


POWERED BY NICKEL ALLOY 


: 


Designed to provide new s 
thrills for winter sports and. 4d M 
pendable transportation in north 
ern states and Canada, a brand net 
“Snow Plane” was developed 
the Von Behren Manufacturi 
Company, Evansville, Indiana. 
unique vehicle is essentially a ligh 
weight, sturdy sled, fitted wi 
three runners pivoted for e 
Goeeing. Power is furnished by 
on 







Total ‘ 
for Ja 
Californ 


Kentuck 


turning an airplane propeller. 
engine, designed for light 
craft, develops 40 horsepowt “Trai; 
though it weighs only 130 pound for Ja; 
Experience with the “Snow Plant 
has confirmed the durability a» 
economy of this engine undé 
severe operating conditions. Fo 
lowing common practice in avi! 
tion, Nickel alloy steels are us¢é 
for important stressed parts 0 
this engine. Crankshaft, connec! 
ing rods, and connecting rod bolt! 
are made of SAE 3140 Nicke: 
chromium steel. Propeller hub | s 
of SAE 3135 Nickel-chromi 

steel. Camshaft is made of c 
hardened 3%% Nickel steel. Loni 
wearing Nickel alloy cast iron 4 Delawar 
employed for cylinders. Allo 
containing Nickel resist embrittl Kansas 
ment, retain strength ani—__ 
toughness even # North D 
sub-zero tem 
peratures. 


THE 
INTERNATIONAL, ~Totar 
NICKEL COMPAN ~~: 
INC. Wew York, por 
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9 - ® 
; AN’s Production Estimate 
, WEEKS ENDED MARCH 9, MARCH 2 
in (U. S. and Canada) 

Jan.1 Jan.1 
ne Week Same Week Feb. to to 
Che: Ended Week Ended 1940 Mar.11 Mar.9 
ion Mar.9 1939* Mar. 2* Revised 1939*  1940* 
z, méGEN. MOTORS ....... 44,508 34,866 44,650 163,455 316,042 401,127 
emp) Chevrolett .....----. 27,000 20,425 26,920 97,826 184,840 240,275 
“Apr Bulokk ...-- 05-5005 5 6,626 6,031 6,702 27,001 49,218 64,583 

Pontiac ......--+- +++: 5.250 3,857 5,305 18,251 34,836 45,725 
sr 4 Oldsmobile .......... 4,300 3,798 4,823 17,270 38,498 43,018 
vision Cad.- DS sapkeacei 832 7160 810 3,017 8,655 17,526 
simicHRYSLER ..........- 28,100 17,360 24,160 97,081 182,216 232,981 
ation Plymoutht ......-.... 11,950 8175 11,820 47,171 90,275 112,400 
Grin Podget ...---------++ 6,500 6,020 7,640 30,082 59,340 172,889 
an § DP seadenwnnkens 2,750 1,720 2,710 11,246 18,326 27,222 
nage) Pe Soto .....-------: 1,900 1,445 1,990 8582 14,275 20,470 
Sip lessdensentu an 19,595 18,390 19,572 87,902 190,273 216,463 
| pe Fordt .....-----eeees 16,875 15,740 16,867 75,784 161,383 187,354 
ds @ Mercury ...-.-----::: 2,150 2,025 2,180 9,483 22,085 22,700 
a: Lincoln-Zephyr ...... 570 625 515 «2,685 = «6,795 ~=—s«G,409 
uMaSTUDEBAKERt+ ...... 2,800 1,995 2,976 11,902 12,223 —— 
iS*MpACKARD ........---- 2,400 1,100 t+ 6955 9,935 14 
rchineypSONt ......-..-+-> 1,800 1,480 1,625 5,634 10,425 13,446 
RTS 1,536 1,982 1,546 4,252 16,632 12,480 
meniwILLYS-OVERLAND}. 992 1,027 + 2,064 3,899 5,326 
1S en MD peisaisenves 85 80 85 238 730 729 
at tigGRAHAM ............. t 140 t $ 1,127 ¢ 
arl d@ayPMOBILE ......... t 50 130 ¢ 
SMISCE EOUSt 7,900 4,140 7,875 31,075 49,395 64,883 
uctio _——— ee onnen oe one a 
cS Seen ah adil 104,716 82,560 102,489 410,558 793,027 987,073 


Cher reed tIncludes trucks. +tClosed. 


Miscellaneous includes Crosley, 


S itenney, Autocar, Brockway, Diamond T, Divco, Federal, GMC, Indiana, 
b, "international, Mack, Reo, Sterling, White, ete. 
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0G] DETROIT.—Preliminary returns 
q prom 89 metropolitan centers, cov- 
pring new passenger car registra- 


Plant Activity 


: Bie entam Leuewwn steady; 85, five days 
RS daseae steady; 6,626, five days 

1g in vad.-LaSalic. steady; 832, four days 
MChevrolet. .. steady; 27,000, five days 
Chry or... .steady; 2,750, five days 
ACUMDeSoto...... steady; 1,900, five days 





wFebruary’s New Car Sales 
Seen 33% Over 1939 Total 


tions, indicate that February auto- 
mobile sales volume is about 33 
percent above that for February 
1939, according to R. L. Polk & Co. 

With the exception of the West 
North Central States (Iowa, Kan- 
sas, Minnesota, Missouri, Nebraska 
and the Dakotas) all sections of 
the country share in the February 
registration increase. The West 
North Central volume is off 2.97 
percent, on the basis of figures 


Output 
Rises to 104,716 


Cars, Trucks 


By Pete Wemhoff 
Associate Editor 


DETROIT.—March production of 
at least 430,000 cars and trucks, 
exceeding March, 1939, by more 


than 10 percent, 
Automotive News’ is foreseen. The 
Production Estimate 2 "ticipated 
total would 
eclipse Feb- 
ruary’s esti- 
mated 410,558 
units by about 5 
percent, and 
may go even 
higher, depend- 
ing on continu- 
ance of the 
heavy retail de- 
mand noted in 
January and 
February. 
Production 
during the past 
week rose to 
104,716 cars and 
trucks. This 
compares with 
102,489 units in 
the previous 
week and 82,560 
units in the 
comparable pe- 
riod of 1939. 
Both General 
Motors and 
Chrysler divi- 
sions showed 
slight losses in 
e assemblies last 
week. The GM 
group, including 
Chevrolet, Buick, Pontiac, Olds- 
mobile and Cadillac-LaSalle, ac- 
counted for 44,508 cars and trucks 
as against 44,560 units in the 
previous week. In the comparable 
period of last year the GM divi- 
sions turned out 34,866 units. 


Chrysler’s group total dropped 
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o Top 430,000 Units 





New Passenger Car Registrations 


47 States a January, plus 5 for February 
an. 





to Jan. 
Date Pos. 
Ghevrolet .....s.ccses 58,306 1 
EE (Cb e reser ccvecven 794 2 
Plymouth ..........- 28,310 3 
SEE, 680 0.0.5.00.0sie.yede 19,090 4 
Dodge .........5.+005 14,123 5 
END. cc ctsvvrcvncee 13,648 6 
Oldsmobile .......... 11,943 7 
a cninivesows ear ; 
Chrysler ...........-. : 
Mercury ........--+++ 6,021 10 
rr 5,174 11 
BPO TOGO seccssvecseee 4,411 12 
POCMRTG cc cccscccccee 4,392 13 
BOUEE. SSR 0ebvvvesvects 3,867 14 
Cad.-LaSalle ......... 2,398 15 
errr 1,743 16 
MEL. sodessesscseses 1,519 17 
GRRE. cc cctccsvesecs 35 18 
Hupmobile .........- 5 19 
ae 3 etre 134 
Total. .2\:° na}, - 226,490 
*Loss. ? 


New Street Lighting 








1940 1989 Unit 
1940 Pos. 1989 Pos. Gain 
59,974 1 42,806 1 17,168 
39,816 2 35,141 2 4,675 
28,987 8 25,668 3 3,319 
19,545 4 13,351 5 6,194 
14,475 5 13,414 4 1,031 
14,013 6 9,537 7 4,476 
12,221 7 9,696 6 2,525 
6,543 8 3,200 14 3,343 
6,298 9 5,032 1,266 
6,148 10 4,095 10 2,053 
5,294 11 3,230 13 2,064 
4,503 12 3,344 12 1,159 
4,474 18 2,615 9 1,859 

3,936 14 3,490 11 446 

2,438 15 2,513 15 15* 
1,775 16 1,699 16 76 
1,537 17 871 17 666 

37 618 323 18 286* 

5 19 49 19 44* 
139 101 38 
282,158 180,175 51,988 


Hailed 


In Slash of Night Accidents 


Special to Automotive News 
BUFFALO.—Night highway fa- 
talities are being sharply reduced 
throughout the country by revo- 
lutionary new types of highway 
lighting, based on principles as 
simple as those taught in high 
school physics courses, city of- 
ficials and representatives of Buf- 
falo safety agencies were told at a 
safety dinner here sponsored by 
the Junior chamber of commerce. 
“Although only one-third of the 
driving is done at night, 59.4 per- 
cent of the accidents occur then,” 
said L. A. S. Wood, chief lighting 
engineer of the Westinghouse 
Electric & Mfg. Co. “Spectacular 


ture with return to the former 


cuts in this figure have been made 
in cities installing these new 
lights. The old type lamp threw its 
beams straight down, or at a 
slight angle. 

“In order to get highway sur- 
faces to appear adequately lighted, 
both Westinghouse and General 
Electric used to take photographs 
out of six-story windows. From 
the driver’s seat, however, the 
road ahead was just an area of 
distributed darkness. 

“The new lamps, through reflec- 
tors, send out beams that strike 
the highway surface at a low 
angle and are _ refiected, thus 
‘painting’ the highway white with 
light to form a background 
which hazards appear black in 













































































































Nn tiodge........ drop; 6,500, four days | thus far received by Polk. 
dt 3 ee steady 16,875, four jaye Indicated gains February as re 23,100 cars and trucks last week | five-day work-week. silhouette.” 
ft Vitraham.....sub-assemblies started|compared to February, 1939, in | 0m 24,160 vehicles in the previous| Studebaker continued to top the| Wood, who is chairman of the 
ubl Hudson........ rise; 1,800, five days|other sections of the country are week, while in the corresponding independent producers last week, | Illuminating Engineering Society's 
publi incoln.....steady; 570, four days|as follows: New England, 35 per-| Period of last year 17,360 units| although Packard, resuming oper-| sub-committee on highway light- 
ash....... steady; 1,536, four days| cent; Middle Atlantic, 38 percent; | Were assembled. ations following a week’s shut-|ing, said the new Sealed-Beam 
Dids........ steady; 4,800, four days; East North Central, 62 percent; Final assemblies at Ford showed | down, pressed for the top honors. | headlights on automobiles are of 
Packard. .resumes; 2,400, four days| South Atlantic, 6 percent; East/|a slight increase last week, rising | Willys-Overland also returned to | limited value in checking night ac- 
81 Plymouth. .steady; 11,950, five days | South Central, 11 percent; West/|to 19,595 cars and trucks from the | final assembly operations last| cidents. “They have a maximum 
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as Protection 


To<‘Fairand Honest Business’ 


Special to Automotive News 

ALBANY, N. Y.—State regula- 
tion and licensing of all persons 
engaged in installment selling was 
recommended here by Attorney 
General John J. Bennett jr. to pro- 
tect both the public and “those 
who conduct their businesses fairly 
and honestly” from “unscrupulous 
sellers,” who often “mislead, over- 
charge and high-pressure” their 
customers. 

In making public a report of his 
investigation of the situation, 
Bennett pointed out that virtually 
everyone in the state at one time 
or another had purchased goods 
on the installment plan, and con- 
tended the state should regulate 
installment buying in the same 
manner in which it now super- 
vises the small-loan field. 

In urging immediate legislative 
action, Bennett held that for prac- 
tical purposes the proposed regu- 
lation should be limited to all per- 


Ky. Defeats Bill 
Banning Truck 
*‘Doubledeckers’ 


LOUISVILLE. — Kentucky house 
of representatives has defeated a 
bill that would have outlawed 
operation of “doubledeckers,” or 
“caravan” trucks, of more than 
one level, transporting other ve- 
hicles. 

Discussion of the measure 
aroused considerable heat on the 
floor of the house when it was de- 
fended by its sponsor as a safety 
measure and opposed by an auto- 
mobile-dealer member who de- 
scribed it as “another attempt on 
the part of the railroads to elimi- 
nate the hauling of freight on the 
highways.” 

Rep. J. Lee Moore, speaking in 
favor of the bill, was asked by 
John 8S. Juett, an opponent, if he 
were not an employe of a railroad 
company. 

“I have, been for a number of 
years,” Moore replied. “What busi- 
ness are you engaged in?” 

“Well, I sell gasoline,” Juett 
answered. 


Dodge Holds School 


DETROIT.—A service school, devoted 
to a study of the latest methods and 
facilities for servicing Dodge - Diesel 
Job-Rated trucks, is now being con- 
ducted at the main plant of ge 
here. Twenty-nine field representatives 
are in atten ice. 





Maximum ASSURANCE 
OF ACCOMMODATIONS AT THE 
Minimum RATE! 


Travel-wise visitors to New York know that 
there is one place to stop where you can ask 

and get—a minimum rate room. ..and 
it’s The Lexington! Here, 400 outside rooms 
lating ice water, and radio—one- 
halfofthe entire hotel—are always available at 
$4.00 per day so you have maximum assur- 
ance of accommodations at the price you 
want te pey. You gre ane 
assured kind of ser- 
vice youlike—for The Lex- 


—- “New York’s 
Friendly Hotel”! Let us 
welcome you as @ guest! 


Bingen 


800 s 
CHARLES E. ROCHESTER 
2 Vice-Pres. & Mng. Dir. 


LEXINGTON AVE. at 48th ST., NEW YORK 
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sonal chattels where the cash price 
was less than $1,000. Installment 
sellers operating in the state, un- 
der his proposed program, would 
be licensed with the secretary of 
state or the superintendent of 
banks, with a separate license fee 
for each place of business and 
each outside salesman. 


It would be compulsory under 
Bennett’s proposals that a copy 
of each installment contract be 
given the purchaser. Such a con- 
tract would have to contain a 
complete and itemized statement 
of the transaction, showing the 
cash price and all charges made, 
the down payment and the date 
and amount of each installment. 
The contract also would be re- 
quired to show the amount and 
effective interest rate of the finance 
charge and all contingent charges 
such as collection fees, delinquency 
and repossession charges. It would 
also be required that the contract 
contain “all conditions of the sale 
and be printed in readable type, 
signed by both parties.” 

The proposed legislation also 
would limit all security and any 
collateral guarantee to the mer- 
chandise purchased at the time of 
making the contract. Repossession 
would be permitted only through 
legal process and all conditions 
would be stated in the contract. 
In all purchases on the installment 
plan by a wife the husband would 
not be liable unless he had actually 
signed the contract. Prosecutions 
for violation of contracts by either 
party would be left in the hands 
of the Attorney General. 


a e 
Rail-Owned Line 
Appeals Adverse 
e * 2 
Ruling in Minn. 
ST. PAUL, Minn.—Rock Island 
Motor Transit Co., an Illinois cor- 
poration duly licensed to transact 
business in the state of Minnesota, 
has filed an appeal in the Ramsey 
county district court from a ruling 
issued last month by the Minne- 
sota Railroad and Warehouse Com- 
mission that a motor truck line, 
owned in part or whole by a rail- 
road, cannot operate under Minne- 


sota law as a contract freight car- 
rier. 


The application, which was 
turned down by the commission 
and accompanied by the ruling, 
asked for a permit to operate mo- 
tor vehicles on certain public high- 
ways of the state of Minnesota as 
a contract carrier, between certain 
stations of the Chicago, Rock 
Island & Pacific Railroad Co. In 
handing down its ruling, the com- 
mission pointed out that the con- 
templated service would constitute 
a violation of “Section 4, Chapter 
170, Laws of Minnesota for 1933.” 


The case is considered of vital 
importance to both the railroads 
and the independent trucking in- 
dustry, since the future policies 
and operations of these two types 
of transportation, insofar as they 
are related, in the state of Minne- 
sota, will hang in the balance un- 
til a decision is rendered. 
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SEATING CAPACITY of B. F. Goodrich Co’s huge thrill-driving arena will 


be tripled for the 1940 New York world’s fair, it is announced 
Collyer, president, left, pointing a ton the new stands to 
an av ° 


Gibson, center, fair chairman, 


or John L. 
arvey D. 
Goodrich, right, chairman of 


Goodrich. More than 5,000,000 persons visited the arena last year. 





Four Changes in Wagner Act 
Are Being Sought by C. of C. 


Special to Automotive News 

WASHINGTON. — Referendum 
vote among its 1,500 member or- 
ganizations gives the Chamber of 
Commerce of the United States a 
complete program of amendments 
to the Labor Relations Act, which 
it will advance as correctives to 
make the law more fair in its 
operations. 


The vote was upon four proposi- 
tions put forward by the Chamber’s 
committee on manufacture, and, 
added to earlier proposals adopted 
by the Chamber’s membership, 
round out a design for improving 
operation of the act. 


The four proposed changes in 
the act, which have just received 
the approval of the Chamber's 
membership, call for the incor- 


32 Employers 
File Petitions 
For NLRB Votes 


WASHINGTON. — Since the Na- 
tional Labor Relations Board 
changed its rules on July 14, 1939, 
to permit employers to file elec- 
tion petitions when confronted with 
two or more bonafide unions pre- 
senting conflicting majority repre- 
sentation claims, a total of 52 such 
petitions have been filed. 

As of Feb. 1, a total of 23 
petitions were disposed of, five by 
consent elections; one by recogni- 
tion of the union; 10 by dismissal; 
six by withdrawal; and one by 
transferral. Still pending before 
the board and its regional offices 
are 29 petitions. 


There also became available last 
week figures on NLRB activities 
for the last four years. They show 
that more than 1,000,000 workers 
have voted in collective bargain- 
ing elections since the fall of 1935 
and that 2,631 elections were held. 


For a fresh automotive viewpoint 
read George M. Slocum’s “A Word iy 
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HIGHWAY LAW sliderule. Fruehauf Trailer Co. has Ee brought out a new 


liderule. 
and improved edition of the ie geet in the country. By omey 


P g out the slide to the proper name of the state in which the opera 
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directl 
interested, it, is er ie took _. regulations, length regulations, gross 


the width in inches, 


he sliderule gives the 


or 
off the rule such dimensions as 


weight and also to secure various notations where special rulings are in effect. 





poration of the following prin- 
ciples: 

An employer should be required 
to bargain with any labor organi- 
zation only as representative of 
employes who are members and 
who individually have given ex- 
press authority to the organization 
to bargain for them respecting 
terms and conditions of their em- 
ployment. 

Protection of the act should be 
withdrawn from employes so long 
as they continue in a _ position 
violating the terms of agreements 
at which they have arrived through 
collective bargaining and the bene- 
fits of which they have accepted. 

The act should be extended to 
cover unfair labor practices on 
the part of employes, their repre- 
sentatives and any persons acting 
for any labor organization. 

There should be placed in the 
act direct, certain, and substantial 
standards for clear definition of 
the extent to which an employer 
is to be engaged in interstate 
commerce before he becomes sub- 
ject to the act. 


AAA Advances 
Remedies to 
Halt Diversion 


WASHINGTON. — Declaring na- 
tionwide warfare on the misuse of 
motor vehicle revenue, American 
Automobile Assn. disclosed last 
week that in the 10-year period 
through 1938 the states and vari- 
ous subdivisions thereof had di- 
verted more than $900,000,000 of 
road revenue to other than road 
purposes. 

AAA figures show that through 
this period special motor tax reve- 
nue available for road and street 
use amounted to $9,416,755,000, of 
which $984,347,000 was filtered 
away through diversion channels. 

“As long as the diversion evil 
continues,” said Thos. P. Henry, 
president of the national motoring 
body, “it is futile to talk of the 
launching of a highway moderni- 
zation program on the basis of 
surveys that have been conducted 
in 46 states and the regional plans 
outlined by the U. S. public roads 
administration.” 

Stressing the imperative need for 
stopping the leakage of motor ve- 
hicle road revenue, Henry urged 
remedial action along two lines: 
1 Aggressive campaigns for state 

constitutional amendments that 
would permanently prohibit diver- 
sion in any manner, shape or form 
by any state, county, or munici- 
pality. 
2 The strengthening of the so- 

called Hayden-Cartwright An- 
ti-diversion amendment, the pur- 
pose of which was to withhold 
federal aid from those states using 
their own motor vehicle revenue 
for other than road purposes. 


Pete Wemhoff’s Fourth Dimension 
offers news of automotive advertising. 
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Studebaker Net || _rim 
Hits $2,923.251; |—— 
Sales Up 117% sams 


SOUTH BEND. — Studebake 
Corp. last week reported consol 
dated net profit of $2,923,251 fy 
1939, equal to $1.31 a share 4 
2,224,792 shares of common sto¢ 
outstanding. For 1938, the corpor 
ation reported consolidated net los 
of $1,762,465. Indicated net prof 
for the final quarter of 1939 w, 
$2,544,302 compared with $1,069.64 
earned in the corresponding 193 
period. 

Net sales of $81,719,106 for 193 
were an increase of 87 percent ove 
the 1938 total of $43,768,621. Uni 
sales in 1939 were 117 percey 
greater than in 1938, totaling 114, 
196 passenger cars and _ truck 
against 52,605 the preceding yea 

Financial position of the com 
pany improved materially durin 
the year. Cash on hand at th 
year-end amounted to $11,341, 
against $6,097,794 a year earlie 
Working capital of $12,952,934 
Dec. 31, last, compared with $8 
978,479 at the close of 1938. Casj 
and working capital at the en 
of 1939 were larger than at an 
previous time since the corpora 
tion was formed. 

Company’s new low-priced ca 
the Champion, was a major fact 
in the year’s results. The ann 
report says that from its intro 
duction, the car’s penetration ¢ 
the low-priced market develope 
consistently and now accounts fo Ford V- 
about 60 percent of the corpora 
tion’s passenger car business 
Largely because of the addition 
of a low-priced car to the Stud 
baker line, the domestic distrib Traham 
tor and dealer organization ir 
creased 43.6 percent from 2,180 out 
lets at the end of 1938 to 3,130 s 
the end of 1939. 


Goodrich to Expand 


N. Y. Fair Facilitie 

NEW YORK.—Seating capaci 
of B. F. Goodrich Co’s outdo 
thrill arena will be tripled, addi 
tional product exhibit areas insid 
the building animated and a ne 
surprise attraction added to thi 
company’s offering at the 1940 Ne 
York world’s fair, it is announce 
by John L. Collyer, president 
Goodrich. 

Additional seating capacity 
be constructed on the north ar 
south sides of the quarter-mi 
banked track to enable the com 
pany to better the industry recori 
for personal tire demonstration 
which was set last year when mor 
than 5,000,000 persons witnessed th 
daily thrill and anti-skid demo 
strations of Jimmie Lynch and hi 
troupe of automobile Death 
Dodgers, Collyer said. 
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Calvert Appointed 
_ WASHINGTON. — American Truck: 
ing Assns. announces appointment 6! 
James C. Calvert, formerly with th 
Radio Corp. of America, as _ rode 
master, a post authorized by the AT! 
public relations committee to co-ord! 
nate state truck drivers’ rodeos al 
promote the association’s annual cot 
test. Prior to his 10 years’ connecti0 
with RCA, Calvert was with the Ger 
eral Motors Corp., and, in 1916, wit 
the Chalmers Motor Co. 
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Cleveland — Plain Dealer; Indianapolis — Star, Times; 
Detroit — News; Chicago — Herald-American; Minne- 
apolis—Tribune; New Orleans—Picayune, States; Tulsa 
— World; Denver— Post; Los Angeles — Times; San 
Francisco—Examiner. 






Actual top and bottom prices on 1939, 1938, 1937 and 
1996 used cars, as advertised in local newspapers. 
gEDAN prices only used in this comparison. News- 
o-operating include: Boston—Globe; New York 


Used Car Selling Prices 
an Journal American; Philadelphia — Bulletin; As Advertised, Feb. 19-25 
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795- 695| 725- 695] 765- 645] 760- 606| 826- 676| 606- 600| 785- 625| 595-795] 776 745- 725] 840-740] 896- 7%5| 780- 687 
675- 545| 750- 639| 665- 525| 645- 525| 699- 565| 595- 425| 505- 495| 689- 595| 695- 495| 495 | 675- 600| 845- 665| 668- 552 
37] 525- 399| 375 495- 445| 675-.$95| 625- 399| 475- 347| 495- 375| 465- 395| 495- 395] 585- $75| 505- 425| 645- 425| 595- 525| 523- 408 
36] _395- 285| | 845 | 805-245) 879-825] $25- 269| 875- 245] 350 400- 379| 500- 485| 379- 316 























| 1895 1898-1898 


415| 485- 397| 495- $95| 445- 870| 465- 375| 
455- $10| 347 | 395- 295| $95- 295| $95- $15| 347- 247| 375- 315| 
i aa MEE ay $25- 175| 195 | 295- 250| S45- 245| $25- 245| 285- 195| 295- 245| 
38] 545- 395| 339- 315| 475- 445| 525- 445| 475- 896| S65- $15| 495- 385 | | 565- 420 
37] 425- $10| 397 | 895- 205| 445- $45| S00- 205| S79- $25| 425- $95| 395- $75| S45- 285| 482- 850| 448- 305| 526- 472| 414- 349 
36) $25- 250| 275 205- 225| $25- 205| 265- 185| 295- 225| 359- 200 | 185 | S49- 249| 425- 245| 441- $85| S2i- 261 


39) (845- 665| 779 | 665- 645| 795- 585 | l | 695 l ‘| 895- 795| 875 l | 798- 673 
38) 625- 495| 498 ~—~«| | 695- 525 | 497- 467| 675- 445| 645 399 | 675 l 678- 433 


87] 485- 435| 429- 295| 395 | 495- $25| 475- 395| 325 | 475- 295 | | 495 | 475- 449| 595- 545| 467- 391 
365- 325 | 365- 334| 365- 270|- 295- 264 365 | 445- 375) | 875 | 8G 7- 298 
a | 725- 645| 750 | 695 845- 795| 730- 678 
h $ | 540- 471 
Cas 
(Airstream) °36] 345 $45 $45- 295| 285- 175| 245 

"308 695 | 695- 495| G95- 595| 725- 625| 695- 585| 585- 575| 595- 585| 795 | 775 | 

’88] 595- 445| 525- 345| 525- 475| 575- 525| 565- 495| 475- 375| 495- 425| 565- 495| 475- 425| 595 595- 485] 610- 565| 645- 505 
1 ca 87] 460- 295| 445- 253] 395 | 485- 265| 450- 345| 365- 299] 425- 325| 479- 445] 495- 425| 350 | 475- 395] 525- $95] 545- 495 
facto 36] 365- 250| 295- 195| 315- 285| 365- 225| 329- 269| 295- 190| 339- 235 $25 $45 $95- 325] 395- 279| 445- 345 
to ‘| Ford V-8 “60” 39] 480 | | | 575- 465| 525 | | 525 | | | | | | 612 
md 38) + 395- 385 | 495- $85] 395- 375| 365 | | 449- 395 | | 
>lope: 37] 295-245 235- 199| 395- 195| 325- 265| 250- 185] 285- 284| 299- 260/ 395-875)  ==_s§s§ | 325 | PHD | 
ts fol Ford V-8 Deluxe (85) "899 669- 526 | l | 545- 424| 595- 495] 575- 459| 550- 495| 629- 550| 545 | 505 | 695- 549| 695- 595| 725- 565 
ae 38] 495- 395| 395 | | 495- $75 | 525- 445| 895- 297| 495- 395| 549- 545| 395 435- 395| 545- 479| 565- 465| 525- 510) 
dition 87] 395- 249| 325 $45- 275| $72- 165| 425- 295] 835- 231] 295 | 445 (345 06—Cl|ttsC*ST=séRSB’; $95- 378 
Stude 36) 295- 195 | | 205- 195| 244 | $45- 245| -260- 165| 265- 190| | 315- 289] 295- 285| $25- 204] 395- 245| 395- 378 
tribul Tham Mtandare Se 
n it 38 


0 out 


(Cavalier) 365- | 205- 265| 899- 879| | 
“ 265 


87 
786 | 865- 800 
38 


(Terraplane) °37] $99- 275| 375 $35- 275| 297- 266| 425- 255| $89- 345| 
« 36) 225 250- 215| 225- 135| 285- 245| $20- 285] 
SS 975- 845 997- 875 DE 895- 845 DM45- 895 
*38] (850- 600| 895- 525| 725- 545| 845 725- 645| 627- 590| 695- 595 
37] +(575- 449| 550- 525- 385 | 525- 469| 495- 345| 475- 885| 495 
36] 475- $45| 345- 395 3$25- 320| 
39 71 B59 
*88) 665- 645| 785- 
475- 395 | 525- 350| 


875- 629| 695- 695| 


| 586- 465 
525 | 462- 370 
$95- 295] $15- 222 
5 195- 125 BMDe 665 705 73 os LOG 
595- 465 | - 550| 595 | 645- 595] 565- 525| 675- 545| 695- 675| 625- 513 
$95- 339] 475- 375| 525- 425| 465- 395| 625 495- 475 | 445- 430| 5645- 425| 494- 409 
295- 250| 349- 245| 365- 275] $25 $45- 296 | 425- 295] 495- $65| 465- 485] S$84- 289 
7 d BS 735- 575 B85 865 B16- 636 
*$3] 645- 565| 498 | 645- 585| 595 | 495 | 585- 475| 635 | 645- 505| 695 | 604- 555 
thf $7] 495- 395| 375- 295/ | 495- 285] 495- 395| 425- 395| 365- 345| | | 465 | 448 | 650- 625] 471- 391 
*38) 575- 335| 495- 237| 500- 425| 495- 395| 525- 395| 395- 369| 495- 365| 475- 419| 495- $05| 
$7] _445- 330| 395- 207| $95- 875] 445- 285| 425- 295| $39- 255| 885- 295| 425- 285| 425- $95| 825 
"86 285- 225| 365- 245| 345- 250| 235- 195| 205- 165| 295- 285] 2065 
Sa 4 48) 595- 49 B49- 63 595 


| 445- 


B5 B95- 595 


595- 645| 605- 625| 64 
| 595- 535| 505- 399] 478- 400| 565- 465| 569- 496 
| 495- 375| 495- 369| 895- 200| 445- 295| 
36) 345- 265 | | 265 
a0 B35 
38] 645 | 495 | 589 | 449 625- 615 | 
(Dictator) °87] 495- 345} | 325 | 455- 345] 445- 395 | | 495- 445] 895 


of | 295 | 385 | 850- 345 | | 205- 275] 295- 835 
38] 350 | 205- 285) ] | | a5 | 368- 810| 14-298 
$7) -245- 195| 185 | 245 225- 125| 225- 198| 235- 190| 235- 175 | | 288- 225| 250- 235] 298 | 248- 192 


g "364 135 | | | | | | 175 | | 79- 65| 169 | 189-65 
ere 


at oar - National Average, All Makes, Feb. 25—$527-$487 
National Average, All Makes, Feb. 18—$519-$452 
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. “( Pi Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by AuTomonive News as a copyrighted feature 
ss the first time anywhere that bona fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national indaa 


day Where no prices are quoted, no car of make and model was offered during the period covered. 








Used car prices in Pittsburgh, Cincinnati, St. Louis, Atlanta, Dallas and Seattle appeared on this page last week and will be published again next week. 
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Chapter LXII—Buick and Curtice 


I’ve said before that Buick was the keystone in the 
proud arch of General Motors—anyway, it was the 
mighty big and successful automobile manufacturing 
company in the early days upon which the bigness and 
success of General Motors eventually was built. When 
Billy Durant was buying, merging, creating and dis- 
solving other automobile and parts concerns in the 
organization of the Giant, he was doing it on Buick 
earnings. 

This concern in Flint was doing things in a big way 
and was winning one engineering and sales success 
after another, long before America began to think of 
automobiles in mass terms and long before the public, 

ink, was really paying any serious attention to 
automobiles. The fact of the matter is, barring the 
initial successes of Olds, which had begun to bog down 
toward the end of the first decade of the twentieth cen- 
tury, Buick was the first real success of the automobile 
industry and did more to promote the industry’s well- 
being, in terms of public education, engineering ad- 
vancement and manu- 
facturing progress 
than perhaps any other 
company. 

To go ’way back to 
the beginning, we'll 
say that Buick rose 
from a bathtub, so to 
speak. David Buick, 
originator of the car 

the donor of one 
of the most famous 


history, was a er 
of bathtubs in Detroit 
before he turned his 
mechanical abilities to 
the production of his 
first horseless buggy. 
That was back in 2 
and it took him about 
a year to do it. 
e interested the 
Benjamin, wh = 
enjamin, who spen 
about $100,000 with 
him, and brought Wal- 
ter Marr, Buick’s first 
great chief engineer, on 
to the scene. Together 
they built a few experimental jobs with whic’ they in- 
trigued the carriage makers of Flint. 

To make a long story short, David Buick and Walter 
Marr drove the number one Buick over 70 miles of 
muddy, rutted, dirt roads to Flint and, with the aid of 
the Briscoes, interested the management of the Flint 
Wagon Works, who were looking around for an auto- 
mobile to manufacture. Not long after, all the Buick 
machinery and equipment, such as it was in those days, 
was freighted from Detroit tc Flint and dumped in a 





HARLOW H. CURTICE, 
Buick’s leader. 


vacant buil of the Flint Wagon Works. From that 
start, the Buick Motor Co. went to work. 
First Year’s Crop 


Sixteen cars were pasnest in the first year (1903) 
and 37 in 1904. The 37 listed at $1,200 each. From there 
the climb began. By 1908, when General Motors was 


_ formed, they were rolling them out at the rate of 8,500 


annually; in 1910 they had stepped sales up to 80,525 
> 1916 they hit 124,834, and Buick had hit its 
stri 


They could not have rolled up this impressive record 
without having carried on an ingenious program of 
promotion and sales development, probably without 
parallel in the sey of ing. True, the automobile 
was a spectacular and romantic object in the early days. 
But it k engineering and sales genius to recognize 
the fact and make the most of it. The Buick manage- 
ment had it. 

They sent Buick cars out to the racetracks of the 
country. They had Buick cars entered in every road 
race, endurance tour, hill climb or speed event to which 
they could get a car, driver and a mechanic. They main- 
tained the famous racing team, Louis Chevrolet, Bob 
Burman and Louis Strang, who burned up the highways 
in Buick “Bugs” and hung up records that are pre- 
served in yellowing newspaper files in the Buick ar- 
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chives. They sent Buick -: 
around the world. cars and the Buick name 


In my opinion this racing team, organized by Durant 
and under the management of the late Bill. Pickens 
(without a peer at this sort of work and who had been 
handling Barney Oldfield when the latter was at his 
zenith), was largely responsible for setting Buick up 
as the leader of the industry at that time. Durant gave 
call teak uae ie = oe oe the first year, 1909, 

year Buick made a cleanup. It w: ost un- 
beatable on both road and track. ene 

In particular it was the Cobe Cup road race at Crown 
Point, Ind., run by the Chicago Automobile Club, that 
started the winning streak. This was the first road race 
run in the Middlewest, and I was a member of the con- 
test board of the Chicago Automobile Club. We had to 
go to Crown Point to find a course. Being green at 
race promotion, we went overboard building elaborate 
grandstands, figuring we could pack them with specta- 
tors. We had overlooked the fact that the course was 
12 miles, made up of four legs, and that spectators 
could see just as well from vantage points around the 
course without cost, as they could from the stands. 
As a result the grandstands were far from full and the 
club went in the hole $25,000 on the meet. 

_The Cobe Cup was the major event and there was a 
nightcap in the way of a light car race. Louis Chevrolet, 
against the pick of the country, won the Cobe Cup under 
a great handicap. Halfway through he was limping on 
three cylinders and couldn’t repair the engine. Even at 
that though, he managed to hold his lead and win by a 
whisker from the cream of the crop. The light car event 
went to the Chalmers Blue Bird. As a result, not onl 
Buick but Chalmers as well, gained national fame which 
was turned into sales for both companies. 


Marr’s Valve-in-Head Engine 


Walter Marr, who now lives in retirement at Signal 
Mountain, Tenn., and whose son, Walter Marr, II, is a 
member of the present Buick engineering staff, had an 
important idea about gasoline engines in the very be- 
ginning. He took the valves from underneath the en- 
gine, where they were when he first tied up with David 
Buick, and put them in a “cage” on top. Thus he de- 
veloped the valve-in-head engine, which has been a 
cardinal Buick feature ever since. 

When a Buick made a Pikes Peak climb, leaving other 
contestants boiling on the grades, Marr turned the event 
to good account. “It was the valve-in-head engine that 
did it,” he told newswriters— and thereby set up a 
tradition. 

The great Buick company at Flint became, and con- 
tinues to be, one of the spectacular successes of the 
automobile industry. It has been, and continues to be, 
headed by some of the ablest men in the automobile 
business, numbering among its graduates W. C. Durant, 
who organized and twice headed General Motors Corp.; 
C. W. Nash, who became president of General Motors 
and later organized his own successful automobile com- 

any; Walter P. Chrysler, who created the Chrysler 
rp., and others in many phases of sales, engineering, 
manufacturing and management, who are active today 
both in Buick and in other components of the industry. 

The last phase of Buick’s success is as spectacular 
as its early triumphs. About a quarter of a century ago 
a young man came from business college to the AC 
Spark Plug Co. at Flint as an accountant. Six years 
ago, he was made president of Buick, taking over the 
reins at a time when volume had dropped, use of 
depression, to 40,000 cars annually, when payrolls had 
been correspondingly depleted, and the formerly great 
organization was hanging on the ropes. 

Harlow H. Curtice, the former boy accountant, spark- 
plugged Buick into action. He immediately set out to 
rejuvenate, regenerate and revamp. His three aces, a 
seasoned dealer organization of the highest quality and 
loyalty, a plant with big volume capacity in need of re- 
pairs, and the magic name “Buick,” he played astutely. 

In the space of six years, under the reign of Curtice, 
Buick production and sales have incre from 40,000 
annually in 1933 to over 230,000 in 1939, with the prob- 
ability that 1940 will see all previous 1 ag ogee records 
broken and Buick output substantially in excess of a 

uarter of a million cars. In the same space of time, 
uick has regained its place in the sun and has become 
the fourth largest producer of automobiles in the world. 


This is the sixty-second instalment of Chris Sinsabaugh’s 
memoirs. Coyle and Chevrolet next week. 








S. C. Assembly Asks 
Less Rigid Car Tests 


COLUMBIA, 8. C.—Rep. Smith, of 
Barnwell, and others have intro- 
duced a resolution in the house of 
representatives to request the state 
highway department to be “less 
rigid” in its inspection of automo- 
biles in this state. The proposed 
measure, designed to ease the 


carrying out of the 1939 legislative 
act requiring private passenger 
vehicles to be tested for brakes, 
lights, steering apparatus and 
horn, was referred to a committee 
for consideration. 

It was pointed out that the “in- 
spection is extremely more severe 
than was intended by said act and 
is causing grave criticism of the 


said highway department and gen- h 


eral assembly.” 





34.9% of Towns 
In West Depend 


Solely on Truck, 


DENVER. — In the 11 weste 
states, 7,055 communities deper 
entirely on truck transportation | 
receive their commodities and | 


ship their produce. This repn y 


sents 34.9 percent of all commun 
ties in the western states and 
population of 938,820. 

A total of 33 Idaho commu 
ties have no other means of trs 
porting their goods. In Utah the 
are 374 communities with no othe 
means of transportation. 

Idaho, with 28,135 trucks, 
$2,785,020 or 42.5 percent of th 
total receipts for Idaho highwa 
use. Of all the vehicles in Ida} 
20.4 percent are trucks and near} 
21,000 persons find employment 
the trucking industry in that stat 

Of the total highway tax paid ; 
Utah 35.9 percent is paid } 
trucks. In addition to this highy 
tax, Utah trucks carry all the 
burdens imposed on other form 
of business. A total of 19,966 truck 
were registered in Utah, or 15) 
percent of the total vehicle reg 
tration. In Utah more than 20, 
persons make their living in th 
trucking industry. 

One out of every six jobs ; 
Utah are provided by automotiv 
petroleum and other industries 
rectly connected with highwy 
transportation. Approximately on 
out of every six wholesale, ret, 
and service establishments in 
state depend upon the automoti 
industry for their existence. 

One-fifth of Idaho’s wholesal 
retail and service trades are sy 
ported by the automotive indust 
More than 18 percent of the state’ 
employment is engaged in who 
sale, retail and service trades serv 
ing highway transportation. This i 
22 percent of Idaho’s payroll. 


Conn. Rules Out 
Fuel Signs Ba 


HARTFORD, Conn.—Connecticu 
service stations are expected t 
blossom out again with hig 
“war” signs advertising cut gas 
line prices, now that the state m 
preme court of errors has 
that the law forbidding such di 
plays is unconstitutional. 
court’s ruling held the statute t 
be an unreasonable interference 
with lawful business and intende 
to stifle competition under 
cloak of promoting highway safet 

The decision was made on 
appeal by Ralph Miller, We 
Haven gasoline retailer, who wa 
convicted in a lower court for d 
playing a large sign adve 
Benzolene at a price two cent 
lower than comparable competitiy 
fuels. 

Other parts of the statute 
lating to price signs on fuel pump 
were not affected. The court 4 
missed arguments that the la 
was intended to protect the publi 
against fraud and promote higl 
way safety. 

“Gasoline wars” have been co? 
ducted on an undercover basi 
since the law became effective i 
1939. The ban on large price sig? 
was credited with materially les 
ening price warfare. 


Thornton Automatic 


Differential Standaré 
DETROIT.—Thornton Automat 
Locking Differential is now stand 
ard equipment in the Thornto 
Tandem four rear-wheel driv 


gearcase, according to A. F. Knob 
lock, president of Thornton Tat 


dem Co. : 


Thornton four rear-wheel drive 
units, previously produced, ma) 
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changeable unit, which is said 


manufa 


provide positive differential driv figures 


to the two axles. Contractors 0 
excavation work and others wi 
difficult traction problems ma 
now install the Automatic 
Differential in both driving ax! 
as well as in the Thornton 
speed gearcase, thus providing 
3-point installation which is sult! 
able for extremely adverse cond! 
tions, according to Knoblock. 





Asks Diversion Ban 
LOUISVILLE.—A resolution pf 
posing submission of a constitution! 
amendment which would prohibi® 
diversion of road tax funds was !0 
troduced last week in the Kentuck! 


ouse of repr: ude 
Stacy. presentatives by J. Cla 


ment J 
ary shi 
Previou: 
except 
exceptic 





d 


‘} tising 


a3 ts Gu ¢ 


drive 


ng 
sult: 
ond: 


| for D 


pro 
font 
hi bie 
8 in 


suck! 
laude 


AN facturer 


4g must 


1 (who are conducting business 
} the shadow of the factories, where 


¢ Trade 


Dealers tell me. . witian 


(Continued from Page 3) 





subjects a dealer, this is 
actual: the parts and accessorie: 
be purchased from the com- 
other parts are bastard parts 
not to be kept in bins; 
ou are forced to subscribe to 
nailing lists and advertising ma- 
terial costing in our case about 

a year, in addition to the 
many expensive follow-ups. This is 
in addition to your own advertis- 
ing that you may feel might better 
be suited to your area. This adver- 
is not planned at the begin- 


ning of a year, so that a dealer is 


i not in a position to budget his ad- 


yertising outlay. Saying no to a 
mwne manager is tantamount to a 
cancellation which incidentally is 
applicable on 60 day notice. 

“Of course, if the management 
tells you at the clean-up that 
your quota as figured by them is 
10 cars, try not taking them and 





‘ Detroit’s Dealers 


Pledge to Battle 
FTC Regulations 


DETROIT.—Directors of Detroit 


vi Auto Dealers Assn., meeting here 
if Wednesday, 


passed a_ resolution 
opposing adoption of the trade 


m practice rules proposed by the 


federal trade commission. DADA 


M will send a delegate to the FTC 


hearing Mar. 20 in Washington to 
oppose the code. 
To get dealer reaction, the DADA 


MH sent a copy of the proposed code 


to all outlets in Detroit for study. 
Result was a unanimous vote op- 
posed to the proposed rules, it is 
reported by Paul T. Graves, man- 


« aging secretary of DADA. 


Copies of the resolution—which 
declared that the code protects the 
buying public but offers no pro- 
tection to the retailer of vehicles— 
are being mailed to every dealer 


4, body in the nation in order that 


the “feeling of the Detroit dealers 
in 


competition is keenest), might be 


J known throughout the country.” 


# GMC Truck Sales 


Rise 25% in 1940 


PONTIAC.—Truck sales to con- 
sumers in the United States by 
General Motors Truck and Coach 
during the third period of Feb- 


ruary were 29 percent better than 
the corresponding period in Feb- 
, Tuary, 1939, it is announced by J. 
4 P. Little, vice-president in charge 


of truck sales. The year-to-date in- 
crease for January and February 
over 1939 has been 25 percent. 


Little also announced that the 
bank of unfilled orders reported 


g by dealers has increased slightly 


for the last four 10-day periods 
and now stands at the highest 
point in 1940. 


Smith, Cleary Elected 


CHICAGO.—Members of the Or- 


P ” Automobile Day Assn., which 
or 35 years has tendered an annual 
outing to the orphans, 


ee chil- 
ea, 


ren and aged in this ar as elected 


. C. Smith, head of L Smith 
Bearings Co., as president, and Ed- 
ward L. Cleary, of Chicago Automobile 


Assn., re-elected secretary. 


NEW YORK. — According to 
manufacturers reporting business 
figures to the Motor and Equip- 
ment Manufacturers Assn., Janu- 
ary shipments increased over the 
Previous month in all categories 
except accessories. With the same 
€xception they are above last 
year’s indices for the same month. 
a a, index for all branches 
= i industry in January rose 
: Percent of the January, 1925, 
Se 88 compared with 143 percent 
= €cember and 148 percent for 
uary, 1939. 
turciPments to vehicle manufac- 
~ £ for original equipment in 
“ — advanced to 201 percent of 
cane ‘ase, which compares with 177 
ent registered in December and 
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By 
C. Callahan 


you would see high pressure at 
its best, such as calling you into 
a hotel room and being advised 
by no less than three officials, 
until you either take the cars or 
have three witnesses that you 
refused.” As a further example 
may I relate to you an actual in- 
cident worthy of a dictator. 
* * 


* 


No Time Allowed 


“A T our factory’s announcement 

at Atlantic City in October, 
1938, the assistant manager told us 
from a stage that from that min- 
ute on (remember without any 
previous notice) that our present 
contracts were void and the new 
ones which were not shown to us 
until three months later, was in 
effect allowing a dealer no oppor- 
tunity to adjust his business to 
the important changes made in 
this contract. 

“Again may I say if a dealer 
is to be regulated, how about 
giving him a break and regulate 
the regulator too. Possibly this 
paper (Automotive News), is 
controlled by the manufacturer. 
If they did not print such 
articles maybe the manufacturers 
would not allow the dealer to 
have it in his showroom and 
possibly hurt its circulation. 


* * * 


“"TM\HIS statement, I believe, is as 

good as the ones made in this 
article I read. Personally I do not 
think industry in Germany is be- 
ing stepped on like our American 
automobile manufacturers step on 
their dealers. The above opinions 
are shared by the several small 
dealers that I have spoken to in 
this area; inasmuch as you have 
given one side of the question in 
your paper may I ask for the same 
amount of space on the other, or 
dealer's side of the argument? 
Would be very much interested in 
your reply and so would the sev- 
eral dealers who know of this 


letter.” 
* ca * 


Reply Is Made 

S author of the articles to which 

this correspondent takes ex- 
ception may I say that I do not 
feel that I am assuming too much 
when I “take the assumption that 
government regulation is hazard- 
ous.” I feel that the writer of this 
letter has substantiated my state- 
ment that regulation of the auto- 
mobile industry has much deeper 
implications than a mere code to 
bring about fair practices among 
a single group of businessmen in 
our country. Now, may I first ask 
a fair question: “Does the writer 
of this letter believe that Germany 
and Russia would be at war today 
if their form of government pro- 
vided their people an honest ex- 
pression of opinion?” If he does, 
then my “assumption that govern- 
ment regulation is hazardous” is, 
as he implies, presumptive. If he 
doesn’t, won’t he agree that this 
regulation, which can only imply 


eventual dictatorship, is hazard-| 


ous? 

In his second paragraph he 
says: “It seems to me that if 
there is to be regulation, it should 
be applied to all parties inter- 
ested, namely, dealers, manufac- 
turers and consumers.” I agree 
with the fairness of his state- 
ment, but object to his conclusion 


i” MEM A’s Grand Index Takes 
Big Jump During January 


16C percent for January last year. 


Service parts shipments to whole- 
salers for January increased to 
141 percent of the base as com- 
pared to 127 percent in December. 
In January, 1939, the index stood 
at 129 percent. 


Accessories shipments to whole- 
salers in January dropped, stand- 
ing at 91 percent of the base index, 
which compares with 101 percent 
in December and 131 percent in 
January, 1939. 


Service equipment shipments to 
wholesalers in January rose to 
104 percent of the base, which 
compares with 87 percent in De- 
cember and 91 percent in January, 
1939. 


that since there is regulation by 
one, the cure is to apply regula- 
tion to all. Even though I may 
never have been, as he suggests, 
in the automotive business, I 
may, and do, object to his appli- 
cation of regulations to me as a 
consumer. The only way in which 
I can believe that dealers can 
break this alleged factory domi- 
nation and still retain their own 
independence and self-respect, is 
to break that domination them- 
selves—not turn over their inde- 
pendence to a third party in an 
effort to gain indepéndence from 
a second. 

* * * 
ERSONALLY, I would have a 
much greater respect for a re- 

sort to straight out-and-out labor 
union methods than to an appeal 
for government regulation. I de- 
cry, as this writer does, the tactics 
referred to in the latter part of 
his letter and I agree that the 
shortest possible solution to the 
problem which this situation cre- 
ates may seem to be by direct gov- 
ernment regulation. But I cannot 
escape the feeling, however, that 
if we cede the right to a third 
creating the possibility of unfair 
practices by a second party we are 
|creating the possibility of unfari 
| regulation by that third party for 
‘ourselves at some future date. I 
refuse to accept as yet the premise 
that the ethics and morals of all 
business leaders in this industry 
have descended to so low a level 
that the dealer has no choice of 
the company he keeps. I feel that 
there is still opportunity for any 
dealer to switch his allegiance and 
business relationships to a manu- 
facturer whose moral standards 
are on an higher plane—and so long 
as this condition exists government 
regulation is unnecessary. The old 
law of economics will catch up 
with the chronic violator. The 
name of the writer of this article 
and the manufaeturer he repre- 
sents are withheld in deference to 
himself and the libel laws of vari- 
ous states. I do not lack sympathy 
with the problems he poses but 
rather with his proposed method 
of cure. This is one problem that 
jshould be considered without 
emotion. 


Compulsory Car 
Insurance Urged 


For N. Y. State 


ALBANY, N. Y.—Enactment of 
,a statewide system of compulsory 
automobile accident liability insur- 
‘ance, following the Massachusetts 
| Plan “to a substantial extent,” was 
‘recommended to the state legis- 
lature here by Louis H. Pink, state 
superintendent of insurance, in his 
annual departmental report. 

Noting that insured cars now 
make up only 30 percent of the 
|total, Pink stated that “the heavy 
toll of life and limb caused by 


each year” had resulted in the 
state insurance department ‘draft- 
ing for the first time a plan for 


eae automobile on our highways 


jrequ iring every motor vehicle 


;owner to show financial ability to 
pay damages for death or injury. 

The plan would in general re- 
quire every automobile owner to 
show, through insurance or deposit 
securities, ability to respond in 
damages to the extent of $5,000 
for death or injury to one person 
and $10,000 for death or injury to 
more than one person. Otherwise 
license plates would not be issued 
to him. 


First Short-Wave Radio 


For Cars Put on Market 


PHILADELPHIA. — Philco en- 
gineers have brought out the first 
short-wave automobile radio — 
Model AR-9, a compact and power- 
ful set which promises to open up 
= entire new field of auto radio 
sales. 


Discovery of new ways of reduc- 
ing fading and interference paved 
the way for the short-wave auto- 
mobile radio, a development previ- 
ously considered impractical. The 
new model is a Superheterodyne 
type with six Loktal tubes and a 
special short-wave aerial. Chassis 
of the set has been locked and 
sealed internally to prevent its use 
on police bands in violation of 
some state laws. 


For a fresh automotive viewpoint, 
read George M. Slocum’s “A Ward i. 
Edgewise.”’ 





BUSINESS HAS become so 
manager of Pontiac, has appointed V. 
sales manager in charge of the West, 


ood that D. U. Bathrick 


ae 


center, general sales 
A. Davison, right, as assistant general 
succeeding Verne L. Murray, t, who 


moves up to assistant general sales manager in charge of the East the _ 
May. ere 


Bathrick held = 
are the three sale 





to the time he became 
s generals planning Pon 


Sparks » 


eneral sales manager last 
c’s campaign for the spring months. 
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sin’s famous punter, and so he 
took over the adopted monicker— 
Pat. Then, too, at that time one 
of the favorite stories was “Once 
there were two Irishmen—Pat and 
Mike.” Which made a_ double 
reason for Mr. O'Dea's switch. 
O’DEA HAS HAD 21 years’ ex- 
perience in the automobile busi- 
ness. When he came back from the 
war a lieutenant-colonel on the 


GM Feb. Sales 
Set a Record, 
Near Jan. Total 


NEW YORK.—United States 
customers and dealers of General 
Motors Corp. bought more cars 
and trucks in February than any 
previous February on record, fig- 
ures released Friday show. 

General Motors sold 123,874 cars 
and trucks to consumers in the 
United States in February, com- 
pared with 120,809 in January and 
83,251 in February last year, the 
company reported. 

Sales to United States dealers 
amounted to 160,458 units, against 
164,925 in January and 115,890 a 
year ago. 

Total sales to dealers in the 
United States and Canada, plus 
overseas shipments, decreased to 
174,572 units in February from 
181,088 in January, and compared 
with 133,511 in February last year. 


Will Improve Mill 


WARREN, O.—An improvement pro- 
ong at Republic Steel Corp.’s a 
ere, increasing capacity of the No. 3 
strip mill and the open_hearth plant, 
is announced | Frank E. Flynn, dis- 
trict manager. It is estimated the cost 
yt be in excess of a half million 
ollars. 


New Transformer Offered 
TOLEDO.—A new air transformer, 
a new development in equipment for 
the spray-p —s Sacre is an- 
nounced by the eVilbiss Co. The 
equipment, which feeds the spray gun 
clean, moisture-free air at uniform 
regulated pressure, is reported to 
have many new features. 


general staff after having enlisted 
as a private, Tom Doyle took him 
on as a Dodge truck salesman 
here in Detroit. That was in 1919 
and Pat stayed with Tom until 
1927 in which stretch of time he 
learned a lot about the automobile 
business. He left Doyle to become 
Graham distributor in Detroit and 
stayed there until 1936, following 
which he became a Packard dealer 
in Detroit, which franchise he 
held until his Studebaker switch. 
He’s always been active in trade 
association affairs, serving a term 
as president of the Detroit Auto- 
mobile Dealers Assn. At present 
he is the treasurer of the Michi- 
= State Automobile Dealers 
sn. 


Dollar Volume 
Of Retail Car 


* « 

Financing Up 
WASHINGTON. — Dollar volume 
of retail financing of new pas- 
senger automobiles was 31.9 per- 
cent higher in January than dur- 
ing the same month of 1939, and 
66.4 percent higher than in Jan- 
uary, 1938, according to prelimi- 
nary estimates of the U. S. depart- 
ment of commerce. Compared with 
December, 1939, there was a de- 

crease of 20 percent. 


Percentages are based on daily 
average figures with*each business 
day of the week weighted accord- 
ing to the relative volume of busi- 
ness as determined by experience 
in the trade, it is pointed out. 


Estimates are based upon figures 
reported to the U. S. bureau of the 
census by a sample group of large 
finance companies that have been 
in continuous operation since 1929. 
The dollar volume of the organiza- 
tions represent over three-fourths 
of the automobile finance business 
written by all finance companies 
reporting to the bureau, it is 
stated. 
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Listen to what people are saying about Olds- 
mobile. “Again the style leader!”’. . .““Best 
looking car on the road!’’...“Smartest version 
of the newest style!’’... these, and opinions 
like them, you’ll hear on every side. For every- 
one recognizes in Oldsmobile the car that’s 


‘CASH IVON OLDS’ 
REPUTATION AS 


“BEST-LOOKIN 
ON THE ROA 


*way out in front in styling —just as it sets the 
pace in handling ease, restful riding comfort 
and dynamic all-round performance! And 
with a wide and well-established reputation 
for beauty, Oldsmobile offers dealers a wide 
and well-grounded opportunity for profits! 
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T’S EASY to sell a line of cars that people are sold on in 
advance. And Olds popularity this year is established beyond 
the shadow of a doubt. More than 100,000 1940 Oldsmobiles 
| —low-priced Olds Sixties, popular-priced Olds Seventies and 
medium-priced Custom 8 Cruisers—have already rolled off 
the production lines. And the spring selling season has not 
yet really begun! So, why not let Oldsmobile’s reputation for 
leadership in looks, quality and performance promote business 
for you right now! With Oldsmobile, you have an accepted 
product, a franchise known throughout the industry as one of 
the fairest in the business and a brand of factory co-operation 
that gives you real assistance in building, not only for immedi- 
ate profits, but for soundness and permanence as well. “Cash 
in” on Oldsmobile’s reputation, Oldsmobile’s stability, Oldsmo- 
bile’s plans for future progress! For complete information, 
write D. E. Ralston, General Sales Manager, Lansing, Michigan. 
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